
 

 

 

The 5th InTraders 
International Conference on International 

Trade 
 

Conference Proceeding Book 
 

EDITORIAL BOARD 

 

Prof. Dr. Rashmi GUJRATI 

PhD. Faculty Member Asena BOZTAŞ 

Kürşat ÇAPRAZ 
 
 

InTraders Academic Platform 

www.intraders.org 

Publisher 

Kürşat ÇAPRAZ 

 

e-ISBN: 978-605-69427-4-7 



The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

1 

Editorial Board 

Prof. Dr. Rashmi GUJRATI, India 

PhD. Faculty Member, Asena BOZTAŞ, Turkey 

Kürşat ÇAPRAZ, Turkey 

 

 

e-ISBN: 978-605-69427-4-7 

 

 

Edition: First Edition 30 July 2020 Sakarya, Turkey 

Language: English 
 

© All rights reserved. The copyright of this book belongs to Kürşat ÇAPRAZ, who published 

the book according to the provisions of Turkish Law No. 5846. Not sold with money. It 

cannot be reproduced or copied by any electronic or mechanical recording system or 

photocopy without the permission of the publisher. However, short citation can be made by 

showing the source. University Libraries and similar public institutions may add books to 

databases provided that they are open and free access without permission. 

 

 

Publisher 

Kürşat ÇAPRAZ 

InTraders Academic Platform 

Sakarya University Faculty of Political Sciences  Serdivan Sakarya, Turkey  

www.intraders.org 

info@intraders.org 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

http://www.intraders.org/
mailto:info@intraders.org


The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

2 

Regulatory Board 

Assoc. Prof. Dr. Ekrem ERDOĞAN  Sakarya University  Turkey 

Kürşat ÇAPRAZ  Sakarya University  Turkey 

Prof.Dr. ADRIANA SCHIOPOIU 

BURLEA  

University of Craiova  Romania 

Ph.D. Faculty Member Mustafa YILMAZ  Sakarya University of Applied 

Sciences  

Turkey 

Prof.Dr. Georgeta Soava University of Craiova  Romania 

Dr. Laurentiu Stelian MIHAI  University of Craiova  Romania 

Ph.D. Faculty Member Catalin Aurelian 

Rosculete  

University of Craiova  Romania 

Lect. Sobia Hassan  Lahore College for Women University  Pakistan 

PhD.Faculty Member Yurdagül Meral  İstanbul Medipol University  Turkey 

PhD. Faculty Member Nurten Polat Dede  İstanbul Medipol University  Turkey 

Assoc. Prof. Dr. Omar Khalid Bhatti  İstanbul Medipol University  Turkey 

PhD. İnanç Kabasakal  Ege University  Turkey 

PhD.Faculty Member Cihat Köksal  İstanbul Commerce University  Turkey 

PhD.Faculty Member Liza Alili Sulejmani  International Balkan University  Macedonia 

Ph.D. Faculty Member Dilşad 

TÜRKMENOĞLU KÖSE  

Sakarya University  Turkey 

Mamoona RASHEED  University of Central Punjab  Pakistan 

Ph.D. Faculty Member Natalija SHIKOVA  International Balkan University  Macedonia 

Ph.D. Faculty Member Joanna HERNIK  West Pomeranian University of 

Technology  

Poland 

Res.Asst. Hilal ALPDOĞAN  Sakarya University  Turkey 

Assoc.Prof. Phd. Vatuiu TEODORA  Titu Maiorescu University  Romania 

Lect. Hina Zahoor   İstanbul Gelişim University  Turkey 

Res. Asst. Tunahan Hacıimamoğlu Recep Tayyip Erdoğan University Turkey 

Lect. Muhammed Shahzeb Khan Yousufzai  Mohammad Ali Jinnah University  Pakistan 

 

 

  



The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

3 

Advisory Board 

Prof. PhD.  ADEM UĞUR  Sakarya University, Turkey 

Prof. PhD.  AHMET VECDİ CAN  Sakarya University, Turkey 

Prof. PhD.  ERMAN COŞKUN  Sakarya University, Turkey 

Prof. PhD.  MAHMUT BİLEN  Sakarya University, Turkey 

Assoc.Prof. PhD.  NEVRAN KARACA  Sakarya University, Turkey 

PhD. Faculty Member  ADEM AKBIYIK  Sakarya University, Turkey 

PhD. Faculty Member  KAMİL TAŞKIN  Sakarya University, Turkey 

PhD. Faculty Member  MUSTAFA YILMAZ  Sakarya University of Applied Sciences, Turkey 

PhD. Faculty Member  ASENA BOZTAŞ  Sakarya University of Applied Sciences, Turkey 

Prof. PhD.  MAGDALENA MIHAI  University of Craiova, Romania 

Prof. Phd.  ADRIANA SCHIOPOIU 

BURLEA  

University of Craiova, Romania 

Prof. PhD.  CRISTIAN OVIDIU 

DRAGAN  

University of Craiova, Romania 

PhD. Faculty Member  TAHİR BENLİ  Kastamonu University, Turkey 

Assoc.Prof. PhD.  TEODORA VATUIU  Titu Maiorescu University Bucharest, Romania 

Lect. PhD.  DINUCA ELENA CLAUDIA  Titu Maiorescu University Bucharest, Romania 

Asst. Prof. PhD.  NATALIJA SHIKOVA  International Balkan University, Macedonia 

PhD. Faculty Member  SHENER BILALLI  International Balkan University, Macedonia 

Assoc.Prof. PhD.  ALEKSANDRA 

PORJAZOSKA 

KUJUNDZISKI  

International Balkan University, Macedonia 

PhD. Faculty Member  ARKADIUSZ MALKOWSKI  West Pomeranian University of Technology, Poland 

PhD. Faculty Member  DAWID DAWIDOWICZ  West Pomeranian University of Technology, Poland 

PhD. Faculty Member  ELŻEBIETA JAWORSKA  West Pomeranian University of Technology, Poland 

PhD. Faculty Member  JOANNA HERNIK  West Pomeranian University of Technology, Poland 

Prof. Ast. PhD.  SHAIP BYTYÇI  AAB College (University), Kosova 

 

  



The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

4 

Conference Secretariat 

Kürşat ÇAPRAZ  Sakarya University  Turkey 

Assoc.Prof. Phd. Vatuiu TEODORA  Universitatea Titu Maiorescu  Romania 

Ph.D. Faculty Member Asena 

Boztaş  

Sakarya University  Turkey 

Münevver KEÇELİ  Çanakkale Onsekiz Mart University  Türkiye 

Res. Asst. Özge Alev Sönmez Çalış  Sakarya University  Turkey 

Res. Asst. Elif Alp  Sakarya University  Turkey 

Zuura ASHIMOVA  Manas University  Kyrgyzstan 

Fani MATESKA  Ss. Cyril and Methodius University in Skopje  Macedonia 

Lect. Taleh HALILOV  Nakhchivan State University  Azerbaijan 

PhD. Irina Raluca BADEA  University of Craiova  Romania 

Celal ALPDOĞAN  Sakarya University  Turkey 

Fatima Lahore College for Women University Pakistan 

 

 

  



The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

5 

Scientific Board of InTraders acadeemic Platform 

Prof.Dr.  Abdullah Soysal  Kahramanmaraş Sütçü İmam University 

Prof.Dr.  Adem Uğur  Sakarya University 

Prof.Dr.  Ahmet Ağca  Kütahya Dumlupınar University 

Prof.Dr.  Belkıs Özkara  Afyon Kocatepe University 

Prof.Dr.  Burcu Demirel  Akdeniz University 

Prof.Dr.  Canan Madran  Dokuz Eylül University 

Prof.Dr.  Daniel Lacalle  IE Business School, Instituto de Empresa, UK 

Prof.Dr.  Deniz Elber Börü  Marmara University 

Prof.Dr.  Erdoğan Gavcar  Muğla Sıtkı Koçman University 

Prof.Dr.  Ergin Uzgören  Kütahya Dumlupınar University 

Prof.Dr.  Fehim Bakırcı  Atatürk University 

Prof.Dr.  Fikret Çankaya  Karadeniz Teknik University 

Prof. Dr.  Georgeta Soava  University Of Craiova, Romania 

Prof. Dr.  Hakan Çetintaş  Kırgızistan-Türkiye Manas University 

Prof. Dr.  Hakan Er  Akdeniz University 

Prof. Dr.  Hasan Tutar  Sakarya University 

Prof. Dr.  Hatem El-Gohary  Birmingham City University, UK 

Prof. Dr.  Hatice Doğukanlı  Çukurova University 

Prof. Dr.  Himmet Karadal  Aksaray University 

Prof. Dr.  Hüsniye Örs  Gazi University 

Prof. Dr.  Ionel Barbu  Aurel Vlaicu University, Romania 

Prof. Dr.  İrfan Kalaycı  İnönü University 

Prof. Dr.  İzzet Kılınç  Düzce University 

Prof. Dr.  Levent Gökdemir  İnönü University 

Prof. Dr.  Lidija Pulevska Ivanovska  Ss. Cyril And Methodius University in Skopje, 

Macedonia 

Prof. Dr.  Lutfiye Ödemir  İnönü University 

Prof. Dr.  Mahmut Bilen  Sakarya University 

Prof. Dr.  Mahmut Masca  Afyon Kocatepe University 

Prof. Dr.  Mahmut Yardımcıoğlu  Iğdır University 

Prof. Dr.  Mehmet Emin Karaaslan  Işık University 

Prof. Dr.  Mehmet Erkan  İstanbul University 

Prof. Dr.  Mehmet Marangoz  Muğla Sıtkı Koçman University 

Prof. Dr.  Mehmet Sadık Öncül  Cumhuriyet University 

Prof. Dr.  Meltem Nurtanış Velioğlu  Bolu Abant İzzet Baysal University 

Prof. Dr.  Meltem Onay  Celal Bayar University 

Prof. Dr.  Muhsin Halis  Kocaeli University 

Prof. Dr.  Murat Çetin  Namık Kemal University 

Prof. Dr.  Murat Erdoğan  Kastamonu University 

Prof. Dr.  Müslüme Narin  Gazi University 

Prof. Dr.  Ömür Neczan T. Özmen  Dokuz Eylül University 

Prof. Dr.  Pece Nedanovski  Ss. Cyril And Methodius University in Skopje, 

Macedonia 

Prof. Dr.  Rahmi Yamak  Karadeniz Teknik University 

Prof. Dr.  Rasim Yılmaz  Namık Kemal University 

Prof. Dr.  Recep Gunes  İnönü University 

Prof. Dr.  Remzi Altunışık  Sakarya University 

Prof. Dr.  Ruziye Cop  Bolu Abant İzzet Baysal University 

Prof. Dr.  Sabri Erdem  Dokuz Eylül University 

Prof. Dr.  Selçuk Akçay  Afyon Kocatepe University 

Prof. Dr.  Selçuk Perçin  Karadeniz Teknik University 



The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

6 

Prof. Dr.  Seyit Köse  Bolu Abant İzzet Baysal University 

Prof. Dr.  Sima Nart  Sakarya University 

Prof. Dr.  Songül Kakilli Acaravcı  Mustafa Kemal University 

Prof. Dr.  Ünal Halit Özden  İstanbul Ticaret University 

Prof. Dr.  V. J. Byra Reddy  University of Petroleum and Energy Studies, 

India 

Prof. Dr.  A.Varadaraj  Meası Instıtute Of Management, Hindistan 

Assoc.Prof.Dr.  Abidin Öncel  Sakarya University 

Assoc.Prof.Dr.  Adem Göleç  Erciyes University 

Assoc.Prof.Dr.  Ali Rıza Sandalcılar  Recep Tayyip Erdoğan University 

Assoc.Prof.Dr.  Ali Şahin Örnek  Çanakkale Onsekiz Mart University 

Assoc.Prof.Dr.  Arsena Gjipali  University Of Tirana, Albania 

Assoc.Prof.Dr.  Aytekin Fırat  Muğla Sıtkı Koçman University 

Assoc.Prof.Dr.  Bayram Topal  Sakarya University 

Assoc.Prof.Dr.  Bernard/Dosti  University Of Tirana, Albania 

Assoc.Prof.Dr.  Burhanettin Zengin  Sakarya Universitesi 

Assoc.Prof.Dr.  Cavadxan Qasımov  Azerbaycan Milli Elmler Akademisi Naxçıvan 

Bölmesi 

Assoc.Prof.Dr.  Celile Özçiçek Dölekoğlu  Adana Bilim ve Teknoloji University 

Assoc.Prof.Dr.  Clipa Otilia  Stefan Cel Mare From Suceava, Romania 

Assoc.Prof.Dr.  Doriana Dervishi  University Of Tirana, Albania 

Assoc.Prof.Dr.  Duygu Kızıldağ  Afyon Kocatepe University 

Assoc.Prof.Dr.  Erdoğan Öztürk  Karabük University 

Assoc.Prof.Dr.  Fahri Erenel  İstinye University 

Assoc.Prof.Dr.  Fatih Konur  Bolu Abant İzzet Baysal University 

Assoc.Prof.Dr.  Fikret Birdişli  Kahramanmaraş Sütçü İmam University 

Assoc.Prof.Dr. Füsun Çelebi Boz  Bayburt University 

Assoc.Prof.Dr.  Gadaf Rexhepi  South East European University, Macedonia 

Assoc.Prof.Dr.  Güzin Özdağoğlu  Dokuz Eylül University 

Assoc.Prof.Dr.  Halim Tatlı  Bingöl University 

Assoc.Prof.Dr.  Harun Yakışık  Çankırı Karatekin University 

Assoc.Prof.Dr.  Hasan Ayyıldız  Karadeniz Teknik University 

Assoc.Prof.Dr.  Ivana Dražić Lutilsky  University Of Zagreb, Croatia 

Assoc.Prof.Dr.  Jeton Mazllami  South East European University, Macedonia 

Assoc.Prof.Dr.  Joanna Hernik  West Pomeranian University Of Technology in 

Szczecin, Poland 

Assoc.Prof.Dr.  Kahraman Kalyoncu  Aksaray University 

Assoc.Prof.Dr.  Kıvanç Halil Arıç  Cumhuriyet University 

Assoc.Prof.Dr.  Lidiia Pashchuk  Taras Shevchenko National University Of Kyiv, 

Ukrania 

Assoc.Prof.Dr.  Ljubisa Stefanoski  International Balkan University, Macedonia 

Assoc.Prof.Dr.  Ljupco Eftimov  Ss. Cyril And Methodius University, Macedonia 

Assoc.Prof.Dr.  Mahmut Akbolat  Sakarya University 

Assoc.Prof.Dr.  Mehmet Mustafa  İnönü University 

Assoc.Prof.Dr.  Mehmet Çolak  Mugla Sıtkı Koçman University 

Assoc.Prof.Dr.  Mehmet Nurullah 

Kurutkan  

Düzce University 

Assoc.Prof.Dr.  Mücahit Çelik  Adıyaman Universitesi 

Assoc.Prof.Dr.  Naiana Tarca  University of Oradea, Romania 

Assoc.Prof.Dr.  Necati Çiftçi  Bilecik Şeyh Edebali University 

Assoc.Prof.Dr.  Nevzat Tetik  İnönü University 

Assoc.Prof.Dr.  Niyazi Kurnaz  Kütahya Dumlupınar University 



The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

7 

Assoc.Prof.Dr.  Oğuz Yıldırım  Alanya Alaaddin Keykubat University 

Assoc.Prof.Dr.  Oğuz Türkay  Sakarya University 

Assoc.Prof.Dr.  Öznur Bozkurt  Düzce University 

Assoc.Prof.Dr.  Rifat Yılmaz  Bilecik Şeyh Edebali University 

Assoc.Prof.Dr.  Savo Ashtalkoski  University Fon – R. Macedonia 

Assoc.Prof.Dr.  Serkan Dilek  Kastamonu University 

Assoc.Prof.Dr.  Seyfettin Artan  Karadeniz Teknik University 

Assoc.Prof.Dr.  Sibel Mehter Aykın  Akdeniz University 

Assoc.Prof.Dr.  Stefan Toma  University of Pitesti, Romania 

Assoc.Prof.Dr.  Süleyman Emre Özcan  Manisa Celal Bayer University 

Assoc.Prof.Dr.  Tadeja Jere Jakulin  University Of Primorska 

Assoc.Prof.Dr.  Teodora Vatuiu  Titu Maiorescu University Bucharest, Romania 

Assoc.Prof.Dr.  Tuğba Gürçaylılar 

Yenidoğan  

Akdeniz University 

Assoc.Prof.Dr.  Tuncay Yılmaz  Sakarya University 

Assoc.Prof.Dr.  Tülay İlhan Nas  Karadeniz Teknik University 

Assoc.Prof.Dr.  Umut Sanem Çitçi  İzmir Bakırçay University 

Assoc.Prof.Dr.  Veli Sırım  Namık Kemal University 

Assoc.Prof.Dr.  Yusuf Karaca  Afyon Kocatepe University 

PhD.Faculty Member  A. Cansu Gök Kısa  Hitit University 

PhD.Faculty Member  Abdul/Waheed  University Of Central Punjab, Pakistan 

PhD.Faculty Member  Abdulkadir Atar  Karabük University 

PhD.Faculty Member  Abdullah Naci Doğrul  Kütahya Dumlupınar University 

PhD.Faculty Member  Abid Rashid  The Islamia University Of Bahawalpur, 

Pakistan 

PhD.Faculty Member  Adem Akbıyık  Sakarya University 

PhD.Faculty Member  Ahmet Yanık  Recep Tayyip Erdoğan University 

PhD.Faculty Member  Ali Antepli  Bayburt University 

PhD.Faculty Member  Alp Polat  Bilecik Şeyh Edebali University 

PhD.Faculty Member  Alper Bozkurt  Adana Bilim ve Teknoloji University 

PhD.Faculty Member  Arif Güngör  Düzce University 

PhD.Faculty Member  Asena Boztaş  Sakarya University 

PhD.Faculty Member  Atıl Taşer  Bilecik Şeyh Edebali University 

PhD.Faculty Member  Ayhan Nuri Yılmaz  Düzce University 

PhD.Faculty Member  Aykut Şarkgüneşi  Bülent Ecevit University 

PhD.Faculty Member  Aytaç Gökmen  Çankaya University 

PhD.Faculty Member  Ayten Yılmaz Yalçıner  Sakarya University 

PhD.Faculty Member  Bahar Aşcı  University of Turkish Aeronautical Association 

PhD.Faculty Member  Baran Arslan  Harran University 

PhD.Faculty Member  Berat Çiçek  Muş Alparslan University 

PhD.Faculty Member  Berfu İlter  Afyon Kocatepe University 

PhD.Faculty Member  Beşir Koç  Bingöl University 

PhD.Faculty Member  Beyza Sümer  Dokuz Eylül University 

PhD.Faculty Member  Bilal Bağış  Bingöl Üniv. / İstanbul 29 Mayıs Üniv. 

PhD.Faculty Member  Bilge Aksay  Adana Bilim ve Teknoloji University 

PhD.Faculty Member  Bilgehan Tekin  Çankırı Karatekin University 

PhD.Faculty Member  Burcu Oralhan  Nuh Naci Yazgan University 

PhD.Faculty Member  Bülent Altay  Afyon Kocatepe University 

PhD.Faculty Member  Büşra Tosunoğlu  Gümüşhane Universitesi 

PhD.Faculty Member  Can Köse  Çanakkale Onsekiz Mart University 

PhD.Faculty Member  Cumhur Şahin  Bilecik Şeyh Edebali University 

PhD.Faculty Member  Çağatay Karaköy  Cumhuriyet University 



The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

8 

PhD.Faculty Member  Darko Lazarov  University Goce Delchev, Macedonia 

PhD.Faculty Member  Dawid Dawidowicz  West Pomeranian University Of Technology in 

Szczecin, Poland 

PhD.Faculty Member  Dejan Zdraveski  University “St. Kliment Ohridski”-Bitola, 

Macedonia 

PhD.Faculty Member  Deniz Akgül  Ahi Evran University 

PhD.Faculty Member  Dilşad Türkmenoğlu Köse  Sakarya University 

PhD.Faculty Member  Ebru Kanyılmaz Polat  Çanakkale Onsekiz Mart University 

PhD.Faculty Member  Ebru Onurlubaş  Trakya University 

PhD.Faculty Member  Edgardo Sica  University Of Foggia, İtalya 

PhD.Faculty Member  Elif Tuba Beydilli  Kütahya Dumlupınar University 

PhD.Faculty Member  Emine Şener  Ahi Evran University 

PhD.Faculty Member  Emrah Tokgöz  Çanakkale Onsekiz Mart University 

PhD.Faculty Member  Ercan Yaşar  Kütahya Dumlupınar University 

PhD.Faculty Member  Erdoğan Kotil  Bolu Abant İzzet Baysal University 

PhD.Faculty Member  Esin Benhür Aktürk  İstanbul Aydın University 

PhD.Faculty Member  Eymen Gürel  Muğla Sıtkı Koçman University 

PhD.Faculty Member  Faisal Rana  Effat University, Jeddah, Saudi Arabia 

PhD.Faculty Member  Fatih Ayhan  On Yedi Eylül University 

PhD.Faculty Member  Fatma Temelli  Ağrı İbrahim Çeçen University 

PhD.Faculty Member  Feriyal Aslam  Pakistan Institute Of Development Economics, 

Pakistan 

PhD.Faculty Member  Fikret Yaman  Afyon Kocatepe University 

PhD.Faculty Member  Gizem Yıldız  Gümüşhane University 

PhD.Faculty Member  Gökhan Baral  Sakarya University 

PhD.Faculty Member  Gökhan Karhan  Batman University 

PhD.Faculty Member  Gökmen Kılıçoğlu  Düzce University 

PhD.Faculty Member  H.Özlem Yalaz  Akdeniz University 

PhD.Faculty Member  Hale Kırmızıoğlu  Ahi Evran University 

PhD.Faculty Member  Hatice Sarıaltın  Sakarya University 

PhD.Faculty Member  Hasan Bilgehan Yavuz  Adana Bilim ve Teknoloji University 

PhD.Faculty Member  Huriye Gonca Çınar  Afyon Kocatepe University 

PhD.Faculty Member  Hülya Çınar  Kütahya Dumlupınar University 

PhD.Faculty Member  Hülya Öcal  Afyon Kocatepe University 

PhD.Faculty Member  Irena Ashtalkoska  Fon University Skopje, Macedonia 

PhD.Faculty Member  Irina Badea Raluca  University of Craiova, Romania 

PhD.Faculty Member  Irmak Erdoğan  Altınbaş University 

PhD.Faculty Member  İbrahim Alkara  Bilecik Şeyh Edebali University 

PhD.Faculty Member  İbrahim Çütcü  Hasan Kalyoncu University 

PhD.Faculty Member  İbrahim Taha Dursun  Sakarya University 

PhD.Faculty Member  İrem Tore  Adana Bilim ve Teknoloji University 

PhD.Faculty Member  İsmail Elagöz  Çanakkale Onsekiz Mart University 

PhD.Faculty Member  İsmail Seki  Çanakkale Onsekiz Mart University 

PhD.Faculty Member  İstemi Çömlekçi  Düzce University 

PhD.Faculty Member  Kenan Göçer  Sakarya University 

PhD.Faculty Member  Kumru Uyar  Nuh Naci Yazgan University 

PhD. Faculty 

Member  

Laurentiu Stelian MIHAI  University of Craiova 

Ph.D.Faculty 

Member  

Catalin Aurelian Rosculete  University of Craiova 

Ph.D.Faculty 

Member  

Rosculete Elena  University of Craiova 



The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

9 

PhD.Faculty Member  Levent Şahin  Çankırı Karatekin University 

PhD.Faculty Member  Leyla İçerli  Aksaray University 

PhD.Faculty Member  Liza Alili Sulejmani  International Balkan University, Macedonia 

PhD.Faculty Member  Ljubisa Stefanoski  International Balkan University, Macedonia 

PhD.Faculty Member  Mehmet Nuri Salur  Necmettin Erbakan University 

PhD.Faculty Member  Mehmet Sedat Uğur  Çankırı Karatekin University 

PhD.Faculty Member  Mehmet Zeki Ak  Sakarya University 

PhD.Faculty Member  Mihriban Cindiloğlu  Hitit University 

PhD.Faculty Member  Monika Angeloska-

Dichovska  

University St. Kliment Ohridski Bitola, 

Macedonia 

PhD.Faculty Member  Mustafa Koçancı  Akdeniz University 

PhD.Faculty Member  Mustafa Yılmaz  Sakarya University 

PhD.Faculty Member  Mübeyyen Tepe 

Küçükoğlu  

Trakya University 

PhD.Faculty Member  Müslüm Polat  Bingöl University 

PhD.Faculty Member  Nadeem Talib  National University Of Modern Languages 

Islamabad, Pakistan 

PhD.Faculty Member  Natalija Shikova  International Balkan University, Macedonia 

PhD.Faculty Member  Nilay Köleoğlu  Çanakkale Onsekiz Mart University 

PhD.Faculty Member  Noyan Aydın  Kütahya Dumlupınar University 

PhD.Faculty Member  Nurcan Süklüm  Hitit University 

PhD.Faculty Member  Nürettin Akçakale  Bolu Abant İzzet Baysal University 

PhD.Faculty Member  Oğuz Kara  Düzce University 

PhD.Faculty Member  Oktay Kızılkaya  Ahi Evran University 

PhD.Faculty Member  Omar Khalid Bhatti  Iqra University, Pakistan 

PhD.Faculty Member  Onur Şaylan  Çanakkale Onsekiz Mart University 

PhD.Faculty Member  Özer Özçelik  Kütahya Dumlupınar University 

PhD.Faculty Member  Özgür Topkaya  Çanakkale Onsekiz Mart University 

PhD.Faculty Member  Özlem Balaban  Sakarya University 

PhD.Faculty Member  Resül Yazıcı  Bilecik Şeyh Edebali University 

PhD.Faculty Member  Rüya Ataklı Yavuz  Çanakkale Onsekiz Mart University 

PhD.Faculty Member  Salman Iqbal  University Of Central Punjab, Pakistan 

PhD.Faculty Member  Satyanarayan Kothe  University Of Mumbai, Hindistan 

PhD.Faculty Member  Seçil Öztürk  Çanakkale Onsekiz Mart University 

PhD.Faculty Member  Sedat Durmuşkaya  Sakarya University 

PhD.Faculty Member  Selim Gündüz  Adana Bilim ve Teknoloji University 

PhD.Faculty Member  Serdar Orhan  Sakarya University 

PhD.Faculty Member  Serdar Orhan  Sakarya University 

PhD.Faculty Member  Sevim Akgül  Bayburt University 

PhD.Faculty Member  Sonyel Oflazoğlu  Mustafa Kemal University 

PhD.Faculty Member  Suhail/Ghouse  Dhofar University 

PhD.Faculty Member  Sultan Salur  Sinop Universitesi 

PhD.Faculty Member  Süreyya Karsu  Bolu Abant İzzet Baysal University 

PhD.Faculty Member  Şaduman Yıldız  Bayburt University 

PhD.Faculty Member  Şerife Önder  Kütahya Dumlupınar University 

PhD.Faculty Member  Şükrü Cicioğlu  Sakarya University 

PhD.Faculty Member  Şükrü İnan  İnönü University 

PhD.Faculty Member  Tahir Benli  Kastamonu University 

PhD.Faculty Member  Tarık Semiz  Bilecik Şeyh Edebali University 

PhD.Faculty Member  Umar Hayat  University Of Swat 

PhD.Faculty Member  Unzule Kurt  Çanakkale Onsekiz Mart Universitesi 

PhD.Faculty Member  Vesna Stanković Pejnović  Institute for Political Studies, Belgrade, Serbia 



The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

10 

PhD.Faculty Member  Volkan Işık  Aksaray University 

PhD.Faculty Member  Yıldırım Turan  Sakarya University 

PhD.Faculty Member  Yıldırım Yıldırım  Düzce University 

PhD.Faculty Member  Yunus Emre Birol  Cumhuriyet University 

PhD.Faculty Member  Yurdagül Meral  İstanbul Medipol University 

PhD.Faculty Member  Yusuf Gör  Çankırı Karatekin University 

PhD.Faculty Member  Zehra Doğan Çalışkan  Bolu Abant İzzet Baysal University 

PhD.Faculty Member  Türkay Henkoğlu  Adnan Menderes University 

PhD. Lect.  Abdullah Kıray  Çanakkale Onsekiz Mart University 

PhD. Lect.  Aktolkin Abubakirova  Ahmet Yesevi Universitesi 

PhD. Lect.  Ali Çağrı Buran  Kütahya Dumlupınar University 

PhD. Lect.  Biljana Chavkoska  International Balkan University, Macedonia 

PhD. Lect.  Denisa Mamillo  European University Of Tirana, Albania 

PhD. Lect.  Dinuca Elena Claudia  Titu Maiorescu University Bucharest, Romania 

PhD. Lect.  Donat Rexha  AAB College, Kosova 

PhD. Lect.  Emine Balcı  Sakarya University 

PhD. Lect.  Ertila Druga  European University Of Tirana, Albania 

PhD. Lect.  Fatma Uzunses  Bilecik Şeyh Edebali University 

PhD. Lect.  Ferit Karahan  Kütahya Dumlupınar University 

PhD. Lect.  Gökhan Kerse  Aksaray University 

PhD. Lect.  Güngör Hacıoğlu  Çanakkale Onsekiz Mart University 

PhD. Lect.  Kadir Tutkavul  Kütahya Dumlupınar University 

PhD. Lect.  Madalina-Teodora Andrei  Spiru Haret University, Bucharest, Romania 

PhD. Lect.  Muhammet Yunus Şişman  Kütahya Dumlupınar University 

PhD. Lect.  Mükerrem Oral  Akdeniz University 

PhD. Lect.  Rukiye Sönmez  Çanakkale Onsekiz Mart University 

PhD. Lect.  Safiye Süreyya Bengül  Kütahya Dumlupınar University 

PhD. Lect.  Vildan Saba Aktop  Afyon Kocatepe University 

Dr.Resch.Asst.  Cevat Söylemez  Kütahya Dumlupınar University 

Dr.Resch.Asst.  İnanç Kabasakal  Ege University 

Dr.Resch.Asst.  Nilay Bıçakcıoğlu  Dokuz Eylül University 
 

 

 

 

 

 

 

 

 

 



The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

11 

 

 

Statement of Responsibility 

 

The legal and scientific responsibility of the manuscripts belongs to the authors. 

The Third InTraders International Conference on International Trade provides Republic of 

Turkey, Council of Higher Education "International Conference" criteria.  

The 5th InTraders International Conference on International Trade was held on 13-14 April 

2020 with participants from 11 different countries; Turkey, Romania, The Republic Of North 

Macedonia, India, Iraq, Kosovo, Somalia, Malaysia, Philippines, Pakistan and Zambia. The 

61 % of studies is presented by foreign authors out of Turkey.  

In the program, just accepted and presented studies are mentioned.  
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Appreciation 

 

I am gratified to have the honor to put forward the vote of thanks to all the Congressional 

Coordinators, Congressional Committees, Writers and Authors who provided the intensive 

work performnace for the Congress  

First of all, i would like to convey my special thanks to the honorable  

          Keynote Speakers 

PhD, Liza Alili Sulejmani. International Balkan University, Republic of North Macedonia 

Dear Prof. Dr. Adriana Schiopoiu Burlea, University of Craiova, Romania 

Dear Assoc. Prof. Dr. Omar Khalid Bhatti, İstanbul Medipol University, Turkey 

                           Special Guest  

              Dear  Dr. Ajay Kumar, Director, TIAS, Delhi, India 

  

The Congress is scheduled for 2 days by using Zoom Live Sessions. 

 We aim to provide contribution international trade field by our International Spring 

Conferences, International Autumn Conferences, Academic Journal, Conference Alerts 

News and International Market Research. 

There will be special issues in InTraders International Trade Academic Journal from the 

studies take place in our conferences. 

InTraders conference is international and targets the participants from all over the world and 

shape the organization in this direction. 

The congress aims to have papers from academicians and private sector managers. The  

written and presentation language is English. 

Conference main topics; international trade, business, economics and supply chain 

management.  
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https://www.intraders.org/market/
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Thank you for your great work dear friends. Last but not the least, my little motivators Emre 

and Yunus ÇAPRAZ, you are great…. 

In upcoming Autumn Conference, a beautiful congress which carries more than international 

congress criteria is waiting for all of you.  

Wish to meet you all in this new international conferences… 

 

Kürşat ÇAPRAZ 

Director of InTraders Academic Platform 

www.intraders.org 

  

https://www.intraders.org/october/
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Keynote Speech 

THE IMPACT OF DISPERSAL OF RESPONSIBILITIES ON PANDEMIC 

CORONAVIRUS CRISIS 

Professor PhD Adriana Burlea-Schiopoiu 

University of Craiova 

Romania 

 

This period is under the economic and social domination of coronavirus pandemic and the 

humanity is seeking solutions to overcome this invisible enemy. After these challenging 

times, the world will have to adapt to a ‘new normal’, but a new question stands out: How the 

new normality will look like after COVID-19 disruptions? The aim of this article is to 

underline the role of DISPERSAL OF RESPONSIBILITIES in the current international 

landscape, to identify the key levels of the dispersal phenomena in relationship with the new 

challenges caused by the coronavirus pandemic, and to find the solutions to tackle the crisis. 

We will find the answer to the following questions: How dispersal of responsibilities co-

evolve during new challenges? How the new challenges affect people, organisations and 

society itself? How the DR mediates the decision-making process at national and international 

level? The dispersal of responsibilities is a complex phenomenon that acts on many various 

levels of influence (e.g. economic, social, legal) and provides irresponsible organisations with 

tools for illegal and unethical actions. In our opinion, the ethical attitude is related to some 

actions or inactions of people, because a large number of individuals has refused to get 

involved in actions to reduce the effects of COVID-19, there were also people who have taken 

the risk to work in a contaminate environment and the efficiency of the organisations depends 

on how quickly they can adapt to the a new dramatic situation. We arrived at the conclusion 

that the reasons for failure of strategies in REAL LIFE depends on many objectives elements 

as the lack of knowledge of existing guidelines and recommendations, the surprise element of 

this pandemic that has taken by surprise both the decision makers and the employees who 

faced an unpredictable and difficult to manage enemy and this is reflected by the unsecure 

attitude of the leaders toward pandemic coronavirus, and also by the levels of decisional 

experience of persons involved in the fight with this invisible enemy. The new situation 

appears to be a puzzle with many pieces as sources of dispersal of responsibilities generated 

by a preferential interpretation and application of some parts of the many pieces of legislation 
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with the same meaning, bureaucracy, and unlimited power of the principals, bureaucracy and 

unlimited power of decision makers. Therefore, the dispersal of responsibilities occurs on the 

following pandemic coronavirus crisis levels: the citizens’ attitude towards risk, the 

organisational change because of the decision-making process, the ambiguity between the role 

played by different actors at individual level, and several contradictory sources of 

information. Our conclusion is based on the fact that the dispersal of responsibilities increases 

the aversion to the risk of people face with new challenges and it will have a direct and 

negative impact on future landscape of the entire world. 
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Special Guest Speech 

Global Economic outlook During the Covid-19 pandemic: A Changed World 

Dr.Ajay Kumar Rathore Director 

Tecnia Institute of Advanced Studies 

New Delhi 

 

The Covid -19 has spread around the world and millions of people infected with this virus and 

it has hit the global economic also.  

All Sectors has been hit by this pandemic it may be Manufacture sector, Transport Sector, 

Tourism Sector or Education sector. Developed and developing countries both are facing big 

problem.  In 2020 most of countries are going to down to face in the economics recession. 

Those countries are advanced they are going to shrink around 7%.Emerging market and 

developing  economic will fall over to the outlook. In every domain substantial growth has 

been reduced. Due to these recessions millions of people growth will go downturns.  

 

Developing economies and new trend market will struck .If we see in the trade all trade has 

been effected , International trades effected , transportation is not running due to Pandemic  

supply of  goods has been stuck in the way. Airlines have been stop, tourism sector has been 

failed, and visitors are not there to visits the side due to social distancing. Education has been 

hit no school colleges has been running students are at home teacher are trying to teach their 

students through online.  Living life style has been changed. Now no outing, no movies in 

theatre, no shopping in mall. All are in fear with this corona virus .The global economy has 

been fall in deep recession. 
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The 5th InTraders International Conference On International Trade 

 Online Presentation Program 

Program: The List of Abstracts Accepted and Presented at The Conference  

 

First Day, 13 April 2020 

Session 1         10:00-10:40 Opening Ceremony  Keynote Speakers 

Session 2          11:00-11:40 Abstract No: (15.-17.-29.)  

Session 3          13:00-13:40 Abstract No: (8.-14.-18.-33.) 

Session 4          14:00-14:40 Abstract No: (12.-6.-21.) 

 

Second Day, 14 April 2020 

Session 5           10:00-10:40 Abstract No: (10.-23.-34.-35.) 

Session 6           11:00-11:40 Abstract No: (.) 

Session 7           13:00-13:40 Abstract No: (-27.-31.-22.-37.) 

Session 8           14:00-14:40 Abstract No: (-32.-36.) 

Session 9           15:00-15:40 Abstract No: (-9.-38.) 

Session 10         16:00-16:50 Abstract No: (39.-42.-45.-41.) 

Session 11         17:00-17:50 Abstract No: (40.-43.-44-46.-47.-48.) 

*Live presentation by using Zoom Program.  
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The 5th InTraders International Conference On International Trade 

InTraders Academic Platform 

13-14 April 2020, Video Conference, TURKEY 

The List of Abstracts Accepted and Presented at The Conference 

(The written and presentation language; English) 

Abstract 

No  
Title  Author/s  University  Country  
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Cihat KÖKSAL FOS 

HASSAN 
Istanbul Commerce University Turkey 
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Obligation 

Ahmed Hussein Radhi AL-
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17 

Long run effect of Personal 

Remittances on the Real 
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Mohammad Rafay 
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18 THE ROLE OF 

INTERNATIONAL TRADE ON 
Aden ASSOWEH Cihat 

Istanbul Commerce University Turkey 

http://www.intraders.org/
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LONG RUN AND SHORT RUN EFFECTS OF FOREIGN DIRECT INVESTMENTS 

ON ECONOMIC GROWTH: EMPIRICAL EVIDENCE OF THE REPUBLIC OF 

NORTH MACEDONIA  

LIZA ALILI SULEJMANI, PhD 

INTERNATIONAL BALKAN UNIVERSITY 
FACULTY OF BUSINESS AND ADMINISTRATIVE SCIENCES 

liza.a.sulejmani@gmail.com 

GORDANA PETRUSESKA, PhD 

INTERNATIONAL BALKAN UNIVERSITY 
FACULTY OF BUSINESS AND ADMINISTRATIVE SCIENCES 
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JETMIR SULEJMANI 

UNIVERSITY OF TETOVO 
FACULTY OF ECONOMICS 

jetmir.sulejmani@jpmrd.gov.mk 

 

Abstract 

The contribution and effects of foreign direct investments on economic growth have been 

widely discussed among scholars for the last four decades, yet there exist few empirical 

studies discussing the effects of FDI on the economic growth in the long run and short run on 

developing countries. In this regard, this paper tries to empirically investigate this nexus for 

the case of the Republic of North Macedonia for the last two decades, by providing relevant 

contribution and empirical evidence of the impact of foreign direct investments on its growth 

in the long run and short run, for the time spin 1998 – 2018. For this purpose, several 

econometric techniques have been employed such as Augmented Dickey fuller test for unit 

root, Johansen test for co-integration, Vector Error Correction Method – VEC model and 

Granger causality test for ensuring the robustness of the empirical findings.  

In addition, empirical results suggest that FDI can stimulate the economic growth in the long 

run in the case of the Republic of North Macedonia, although showing insignificant effect in 

the short run. In the model, severe macroeconomic indicators included play crucial effects on 

the economic growth of the country. Gross fixed capital formation as % of GDP has negative 

while real exports have a positive impact on the countries growth rate.  

Finally, FDI is assessed as an important factor that can stimulate and promote the economic 

growth in the long run in a developing country such as Republic of North Macedonia, thus 
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should be encouraged efforts for attracting FDI to supplement the domestic investments, by 

constructing effective policies with a long run view. 

Keywords: FDI, economic growth, VEC model, Granger causality. 

JEL Codes: C32, F21, F43 

 

Introduction 

Economic theory implies that the countries growth depend on a large scale from domestic and 

foreign investments. De facto, many scholars have stated that countries in order to pursuit 

their try to establish domestic and foreign investments. In addition, in many of their studies it 

is suggested the positive relationship foreign investment and economic growth.  

According to the definition of the International Monetary Fund (1977), Foreign Direct 

Investment (FDI) it is defined as a major component of investment to acquire lasting interest 

in a company operating in foreign economy, being an important part of the management or 

control of the company. 

The main macroeconomic objective of the Republic of North Macedonia is to obtain a 

relevant economic growth, although there is evidence of a lack of capital investment in the 

country to finance the needed investments for boosting the countries growth. Thus, this 

implies that during the last two decades the domestic investment has been lowered compared 

to the required investment, making the country deficient in investible capital, a deficit that 

time to time has resulted with a wide gap between domestic and required investment. Thus, 

no doubt as an alternative for domestic investments, revealed the important role of the foreign 

direct investments for the economy of the Republic of North Macedonia. 

In this direction, having into consideration the crucial role that Foreign Direct Investments 

play in promoting the economic growth of the developing countries, the main aim of this 

paper is to empirically determine the long-run effects of the Foreign Direct Investments in the 

economic growth of the Republic of North Macedonia for the last two decades, by utilizing 

the Vector Error Correction Model. In addition, Granger causality test is performed in order to 

check the causal relationship between Foreign Direct Investments and economic growth in 

our country. Finally, having into consideration the set policy measures that have been 

achieved by the Macedonian government in order to attain a better climate investment for 

foreign investments, this analysis will try to give recommendations for further policy 

measures in the near future. 

Thus, having into consideration the above mention, the objectives of this paper are as follows: 
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• To determine the long-run effects of the Foreign Direct Investments on the economic 

growth of the Republic of North Macedonia 

• To determine the causal relationship between Foreign Direct Investment and the 

economic growth for the case of the Republic of North Macedonia 

 

The structure of this paper is as follows: first part reveals the introduction part, second part 

deals with the relevant literature review of FDI and economic growth, third part illustrates the 

research methodology used in this analysis, fourth part interprets the empirical findings while 

the last part deals with the conclusions and recommendations regarding the long-run effects of 

the Foreign Direct Investment in the economic growth of the Republic of North Macedonia. 

 

Literature Review 

The relationship between Foreign Direct Investments and economic growth it presents a 

widely debatable and researched area, attracting the attention of many scholars as well and 

policy makers. In addition, having into consideration the role of foreign direct investments on 

the economic growth of developing countries, the empirical results resulted from different 

scholars have demonstrated mixed findings regarding this nexus.  

In this regard, Bilic and Alili Sulejmani (2018) have investigated the relationship between 

trade openness, FDI and economic growth in the Republic of North Macedonia, by utilizing 

the VECM and Granger causal test for the time period 2000 – 2016. Their results revealed a 

positive and significant relationship between FDI and economic growth in the Republic of 

North Macedonia. 

In their paper, Wai-Mun et al (2008) investigated the nexus between FDI and economic 

growth for the case of Malaysia. By using Augmented Dickey-Fuller and Phillips-Peron test 

and OLS regression analysis, the findings implied a positive relationship between Foreign 

Direct Investments  and economic growth for the case of Malaysia. 

Moreover, Awe (2013) has examined the impact of FDI on the economic growth in the case 

of Nigeria for the time period 1976–2006, suggesting a negative relationship between 

economic Foreign Direct Investment and economic growth.  In addition again for Nigeria, 

Okumoko and Karimo (2015) have analyzed the effects of FDI and economic growth for the 

time spin 1988-2013, by using SVAR model. Their findings imply that in the short run, FDI 

and economic growth do not respond to nominal shocks.  

Szkorupova (2014) analyzed the relationship between exports, FDI and economic growth for 

Slovakia for the time period 2001-2010, by utilizing Johansen co-integration test and VEC 
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model. In addition, findings suggested a positive and significant effect of Foreign Direct 

Investments on the economic growth in the long run in the case of Slovakia. 

Further, Fetahi Vehapi, et al. (2015) have investigated the impact of FDI and trade openness 

on the economic growth of SEE countries for the time spin 1996-2012. Their findings 

revealed a positive relationship between FDI and economic growth in this set of countries.  

Although the relationship between FDI and economic growth is highly investigated, to our 

knowledge it is the first attempt in the context of the Republic of North Macedonia, to 

investigate the long run effects of Foreign Direct Investments on the economic growth, by 

utilizing quarterly time series for the time period 2000 – 201, through the VECM and Granger 

Causality test in order to investigate the causal relationship between FDI and economic 

growth.  

 

Data And Model Specification 

In order to accomplish the main objective of this paper, thus to analyze the long – run effects 

of the Foreign Direct Investments on the economic growth of the Republic of North 

Macedonia, quarterly time series have been utilized for the time spin 2000 – 2017. In 

addition, the data has been collected from National Bank of the Republic of North Macedonia. 

Table1. Vaiables, abbreviation and sources 

VARIABLES ABBREVATION SOURCES 

Real Gross Domestic Product gdp National Bank of the 

Republic of North 

Macedonia 

Foreign Direct Investments fdi National Bank of the 

Republic of North 

Macedonia 

Gross Fixed Capital 

Formation % of GDP 

gfcf National Bank of the 

Republic of North 

Macedonia 

Exchange rate exchrate National Bank of the 

Republic of North 

Macedonia 

Real exports rexp National Bank of the 

Republic of North 

Macedonia 

Source: author’s source. 

 

In order to accomplish the main aim of this paper, the following linear regression model has 

been set and later VEC model and Granger causality test has been performed to determine the 

long run effects of FDI on the economic growth as well their causal relationship. 
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𝒈𝒅𝒑 = 𝒇(𝒇𝒅𝒊, 𝒈𝒇𝒄𝒇, 𝒆𝒙𝒄𝒉𝒓𝒂𝒕𝒆, 𝒓𝒆𝒙𝒑)                                            (1) 

Transforming it into linear regression: 

𝒈𝒅𝒑 = 𝜷𝟎 +  𝜷𝟏𝒇𝒅𝒊 + 𝜷𝟐𝒈𝒇𝒄𝒇 +  𝜷𝟑𝒆𝒙𝒄𝒉𝒓𝒂𝒕𝒆 + 𝜷𝟒𝒓𝒆𝒙𝒑 +  𝜺𝒕                    (2) 

where: 

gdp – Real Gross Domestic Product rate 

fdi – Foreign Direct Investments  

gfcf – Gross Fixed Capital Formation as % of GDP 

exchrate – exchange rate 

rexp – Real exports 

In addition, in order to improve the linearity of the model, natural logarithm has been 

included: 

𝐥𝐧_𝒈𝒅𝒑 = 𝜷𝟎 +  𝜷𝟏𝐥𝐧_𝒇𝒅𝒊 + 𝜷𝟐𝐥𝐧_𝒈𝒇𝒄𝒇 +  𝜷𝟑𝐥𝐧_𝒆𝒙𝒄𝒉𝒓𝒂𝒕𝒆 +  𝜷𝟒𝐥𝐧_𝒓𝒆𝒙𝒑 +  𝜺𝒕                    

(3) 

Further, VEC model has been employed in order to determine the long run effects of the FDI 

on the economic growth, while Granger causal test has been used in order to check the 

causality direction of the FDI and economic growth in the Republic of North Macedonia. 

 

Empirical Findings 

As already mention, the main objective of this paper is to empiraclly determine the log runn 

effects of the FDI on the economic growth of the Republic of North Macedonia for the time 

period 2000 – 2017. In this regard, the following graph illustrates the trend of the variables: 

real GDP growth rate – gdp, Foreign Direct Investments – fdi, Gross Fixed Capital Formation 

as % of GDP – gfcg, Exchange rate – exchrate and Real exports – rexp, for the time spin 

2000q1 – 2017q4. 
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Graph1. Variables trends for the case of Republic of North Macedonia, 2000q1 – 2017q4 
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Source: author’s calculations. 

 

The following table illustrates the descriptive statistics of the depended and independent 

variables in this analysis, indicating the value of their mean, maximum, minimum and 

standard deviation.  

Table2. Descriptive statistics 

VARIABLE NUMBER OF 

OBSERVATIONA 

MEAN STANDARD 

DEVIATION 

MINIMUM MAXIMUM 

gdp 72 2.96026 4.473727 -12.72352 14.36636 

fdi 72 4.104493 5.501748  -.818086 40.7013 

gfcf 72 22.49205 1.79733 18.86464 26.00912 

exchrate 72 61.33046 .2632337 60.64823  61.68925 

rexp 72 33563.8 13061.54 15417.2 69874.2 

Source: author’s calculations. 

In order to apply the unit root test, the lag number according to three main criteria is set: 

Akaike, Shwartz and Benynsian and Hannah and Quinn. In addition, their results are indicated 

in the following table. Moreover, following the three criteria results, the lag number of the lag 

included in our analysis is determined to be one. 

 

Table3: Lag order selection  

Lag  AIC  HQIC  SBIC  

0  6.10395   6.03929   5.94075   

1  12.1329   11.7449*  -11.1537* 

2 12.2065   11.4952   10.4113   

3 12.4674*  11.4327   9.85617   

4 12.3692   11.0112   8.94199   

Source: author’s calculations. 

In addition, the time series has been investigated for their stationarity, thus Unit root test has 

been performed and in this regard Augmented Dickey Fuller test has been utilized and its 

results are presented in the following table below. 
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Moreover, the results of Augmented Dickey Fuller test imply that all the variables contain 

unit root in their level, thus we accept the null hypothesis that variables contain unit root, 

therefore they are not stationary in their level and reject the alternative hypothesis. In 

addition, the variables are converted in their first difference and then checked for their 

stationarity. During their first difference, all variables became stationary, thus we reject the 

null hypothesis and accept the alternative hypothesis that variables do not contain unit root, 

thus they are stationary.  

 

 

Table3. Augmented Dickey Fuller test for unit root 
 

VARIABLE AUGMENTED DICKEY 

FULLER 

COMMENT  

Level  ln gdp -1.142  

(-2.921 ) 

H0 – accepted 

   H1- rejected 

ln fdi -2.287  

(-2.921) 

H0 – accepted 

   H1- rejected 

ln gfcf -1.787  

(-2.913 ) 

H0 – accepted 

   H1- rejected 

ln exchrate -2.561   

(-2.913) 

H0 – accepted 

   H1- rejected 

ln rexp -1.174  

 (-2.913 ) 

H0 – accepted 

   H1- rejected 

First 

difference  

d_ln gdp -6.902  

(-2.975 ) 

H0 – rejected 

H1- accepted 

d_ln fdi -7.902  

(-2.928) 

H0 – rejected 

H1- accepted 

d_ln gfcf -3.606  

(-2.915) 

H0 – rejected 

H1- accepted 

d_ln exchrate -7.710  

(-2.915) 

H0 – rejected 

H1- accepted 

d_ln rexp -11.275  

(-2.918) 

H0 – rejected 

H1- accepted 

Notes: † numbers in brackets represent lag length in ADF test  

Source: author’s calculations. 

The next table reflects the results of the Johansen test of co-integration which has been 

employed in order to test the existence of long run co-integration between FDI and economic 

growth in the Republic of North Macedonia, thus to determine the rank of co-integration. In 

case there exists at least one co-integrating vector, the results imply the existence of long – 

run relationship between variables, such the case in this analysis. Thus, with the presence of 

one co-integrating vector, the results imply the existence of a long run relationship between 
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Foreign Direct Investments and economic growth for the Republic of North Macedonia, for 

the time period 2000 q1 – 2017 q4. 

 

Table4. Johansen test of co-integration rank vector 

Null hypothesis Alternative 

hypothesis 

λ- trace 95 % critical 

value 

r = 0 r > 0 83.5927 68.52 

r ≤ 1 r > 1 43.6505 * 47.21 

r ≤ 2 r > 2 24.2242 24.2242 

Source: author’s calculations. 

 

Johansen test for co-integration results imply that based on the value of trace test there is at 

least one co-integrating vector in this model, thus they are I(1). These results reveal that we 

can reject the null hypothesis of no co-integration vector and accept the alternative hypothesis 

that there exist at least one co-integrating vector among the variables, thus there exist a long 

run relationship between Foreign Direct Investments and economic growth in the Republic of 

North Macedonia, regarding the time spin 2000q1 to 2017q4. 

 

Following the results of the Johansen test of co-integration, Vector Error Correction - VEC 

model has been employed in order to determine the long run effects of the Foreign Direct 

Investments in the economic growth of Macedonia. In addition, the results of this technique 

are presented in the table below, indicating positive and significant effect of Foreign Direct 

Investments in the economic growth of the Republic of North Macedonia in the long run.  

 

Table5: Vector Error Correction model results 

 

Variables (co-integration 

vector 1) 

β z   P>|z|      

ln gdp 1.000   

ln fdi 2.129374    10.87    0.000     

ln gfcf -9.64723    -3.43        0.001      

ln exchrate -52.64161    -1.00     0.316     

ln rexp 2.583138    3.42    0.001     

Notes: β – co-integrating vector and α - adjustment parameter vector; 

1.000 - co-integrating vector normalized with respect to gdp. Brackets - p 

values for probabilities for β and α  

 

Source: author’s calculations 
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In addition, Gross Fixed Capital formation has negative effect on the real GDP growth rate, 

while real exports have positive effect on the growth in the long run for the case of the 

Republic of North Macedonia. Moreover, exchange rate is insignificant in this model due to 

its value of t-statistics and p – value. 

 

Finally, in order to determine the causal relationship between Foreign Direct Investments and 

economic growth for the case of the Republic of North Macedonia, Granger causality test has 

been performed in this direction. Moreover, the last table presents the results of the causality 

analysis.  

 

 

 

 

 

 

Table6. Granger causality test  
Dependent variables (equation)  

ln_gdp ln_fdi 

In
d
ep

en
d
en

t 

v
ar

ia
b
le

s 
 

(l
ag

s)
  

ln_gdp  
 

0.0693 

(0.720)  

ln_fdi 4.5077 

(0.034)  

 

Source: author’s calculations. 

 

The results from Granger Causality test, there exist a unidirectional causal relationship 

between Foreign Direct Investments and GDP, running from FDI to the GDP, thus implying 

that we reject the null hypothesis of FDI does not Granger cause GDP and accepted the 

alternative hypothesis that FDI granger cause GDP in the Republic of North Macedonia.  

 

 

Conclusions and Recommendations 

 

The main objective of this paper is to empirically investigate the long run dynamic effects of 

Foreign Direct Investments on the economic growth of Republic of North Macedonia, for the 

last two decades 2000q1 – 2017q4. In this regard, Johansen co-integration and VEC model 

technique have been utilized as well as Granger causality test has been applied to determine 

the causality between foreign direct investments and economic growth for the case of 

Republic of North Macedonia.  

With respect to the lomg run effects of the Foreign Direct Investments in the economic 

growth of the Republic of North Macedonia, based on the Vector Error Correction model, 

they indicate positive and significant effect of FDI on the economic growth of the Republic of 

North Macedonian in the long run. As for the causality, there exist a unidirectional causal 

relationship between Foreign Direct Investment and economic growth, which is running from 
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fdi to economic growth. Moreover, these findings are in line with theory and empirical 

findings regarding the developing countries and Western Balkan countires. 

Based on the empirical findings, the following recommendations have been suggested to be 

considered by the government of the Republic of North Macedonia: 

• Diversification of Foreign Direct Investments industries; ex. Agriculture, Information 

technology and tourism. 

• Geographical diversification of Foreign Direct Investments 

• Create a better business climate, a stable regulatory framework, improve the credit 

policy. 
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Structuring Decisions of Food Sector Export Firms with Decision Making Methods 

under Uncertainty 

Hakan Murat ARSLAN 

Abstract 

Recent studies have shown that export companies, especially food industry enterprises, have 

become essential to use statistical and decision-making methods to identify export products. 

While making these important decisions, food export companies can use Decision Making 

Methods under Uncertainty among statistical methods. 

The main purpose of the study is; assist in the delivery of optimal decision is to export food 

products to the food export companies operating in Turkey to South Africa. In the analysis of 

the study, chocolate, sugar, biscuit and chewing gum, which are among the export products of 

the relevant enterprise, were accepted as decision elements. These decision items are 

expressed in a table of payments under strong and weak economic conditions. Relevant 

decision items were analyzed separately with Maximax, Maximin, Minimax and Hurwicz 

Methods. 

As a result of analysis of decision making methods under uncertainty; it is concluded that the 

export company of the relevant export company is exported biscuits in the first row and 

chewing gum in the second row. What makes this study different from other studies, in the 

literature, there is no study using decision making methods that produce solutions for which 

product export companies should export. In future researches, decision making methods can 

be used under probabilities to solve export companies' decision problems. 

Keywords: Decision Making Methods under Uncertainty, Statistical Methods, Food Industry 

Export Businesses 

JEL Codes: M11, C02, C51, C61 

 

Introduction 
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Determining the most suitable export product is vital for export companies. Especially food 

export companies do not want to make mistakes considering the risk of deterioration during 

transportation. 

When the related literature is examined; while making the decisions of export companies, 

there is no study that produces solutions using decision making methods, especially under 

Uncertainty Decision Making Methods. 

Accordingly, decision making methods can be used under uncertainty in making the optimum 

export decision. In the study, the relevant enterprise was assisted in determining which 

products should be exported first for a company exporting many types of food products 

abroad. 

Litreture Rewiev 

As in many sectors of the business world in Turkey, they want to be successful in solving 

problems and make the right decisions. However, the uncertainty of the future results of the 

decision taken shows that the decision-making process is not an easy process at all (Ulucan, 

2004). 

If the results of behaviors related to any decision making process are known in advance, it is 

called decision making under certainty conditions (Öztürk, 2005). 

According to all the researches, there are four types of decision making environments. These; 

Decision making under certainty, under uncertainty, under risk and under uncertainty and risk 

conditions (Tekin, 1999). 

Decision making at risk requires that all possible outcomes of the decision are known to the 

decision maker and that the decision maker has the possibilities for each outcome to occur 

(Clemen, 1996). 

In terms of the methods described above, it has been determined that export companies do not 

use scientific decision-making methods, despite the numerous decision problems. In the 

paragraphs mentioned, a few important problems related to the general problems of export 

companies are mentioned. 

Export is very important for both developing and developed countries today. The increase in 

exports increases the national income and supports economic development by contributing 

to the elimination of the foreign currency bottleneck in the country. Thus; full use of 

production resources in the economy can be provided (Başar, 2004). 

It has been observed that it takes at least a few years to create the necessary infrastructure to 

export directly from the experiences of the countries. Acceleration of this process depends on 

the creation of an export company that is independent of domestic sales units and provides 

sufficient financing (Anonymous, 1997) 
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Since increasing export is one of the main targets in all countries of the world, intense 

competition in this field is getting harder each year and competition is transformed into an 

international competition with the incentive and support systems introduced to export (Ansen, 

2000). 

Small and medium sized enterprises are difficult to export due to deficiencies such as 

technology, financing and human resources. Therefore, they need loans to sell their products 

in foreign markets (Khan, 1989). 

Methodology 

Decision Making Methods Under Uncertainty 

Considering the possible situations of change, the uncertainty condition arises. In order to be 

able to get out of such a situation with an optimum decision, a payment table is prepared, 

which indicates different payment situations. Strong and weak economic conditions must be 

stated in this table. Considering this table, 

A- Maximax (Optimism) 

B- Maximin (Pessimism) 

C- Minimax (Regret) 

D- Hurwicz Method 

 Using the above methods, the most appropriate decision list is determined. 

Purpose of the Study 

The main purpose of the study is assist in the delivery of optimal decision is to export food 

products to the food export companies operating in Turkey to South Africa.  

Scope of the Study 

The study has been compiled from operating in Turkey exports food problems including 

decision making methods to be used in making decisions for their export businesses. 

Arrangement of Decision Items and Payment Table 

In the analysis of the study, chocolate, sugar, biscuit and chewing gum, which are among the 

export products of the relevant enterprise, were accepted as decision items.  These 

decision items are expressed in a table of payments under strong and weak economic 

conditions. Relevant decision items were analyzed separately with Maximax, Maximin, 

Minimax and Hurwicz Methods. 

Findings and Comments 

Expressing the Basic Payment Table 

In order to use decision making methods under uncertainty, firstable the payment table must 

be stated with strong and weak conditions. 
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Table 1. Basic Payment Values 

Decision Items Strong Economic Conditions (TL) Weak Economic Conditions 

(TL) 

Chocolate 3 2 

Sugar 2.5 1.75 

Biscuit 6 4 

Chewing Gum 1.5 1.2 

 

 

 

Solution with Maximax (Optimism) Method 

In this method, the optimum decision is made by taking the maximum value under strong 

economic conditions. When Table 1 is examined, biscuit decision item is seen as the most 

appropriate decision. 

Solution with Maximin (Pessimism) Method: 

In this method, the optimum decision is made by taking the maximum value under weak 

economic conditions. When Table 1 is examined, biscuit decision item is seen as the most 

appropriate decision. 

Solution with Minimax (Regret) method: 

In this method, the maximum of the column values that express the strengths and weaknesses 

are determined. A new payment table is created by subtracting all relevant column values 

from these values. According to this table, the maximum value is taken under weak economic 

conditions. As a result of this method, the most appropriate decision is the chewing gum 

decision item. The new payment table is stated in Table 2. 

Table 2. Minimax (Regret) Table 

Decision Items Strong Economic Conditions (TL) Weak Economic Conditions 

(TL) 

Chocolate 3 2 

Sugar 3.5 2.25 

Biscuit 0 0 

Chewing Gum 4.5 2.8 
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study, I will focus my historical, linguistic and intercultural analysis on the trade and culinary 

vocabulary to stress how the two languages interacted during their half-millennium relation, 

on the one hand, and to point out the striking resemblance between the two peoples’ lifestyle, 

on the other. 

 

Keywords: culinary vocabulary, interculturality, international trade, loanwords. 

JEL Codes: B17, B27 

 

 

 

Introduction 

The East-West Intercultural Dialogue 

Since the dawn of history, the intercultural dialogue between the Orient and the Occident has 

been performed continuously. This kind of dialogue is the main component of globalization 

and the ability of humans to travel all over the planet represents another cause for 

globalization:  

 

“Uniquely, humans spread round the globe, using reflective consciousness to 

devise ways of surviving in any environment, without diverging into different 

species. Globalization, rather than global dispersal, began to accelerate after the 

development from the mid-twentieth century onward of affordable international 

travel. This, in turn, increased racial interbreeding and reduced physiological and 

cultural differences” (Hands 2015: 551).  

 

Since Prehistory the European continent represented the stage of some of the migrations that 

shaped the history of the entire world: populations originating in Africa or Asia came to 

Europe, “the forefathers of dark-haired inhabitants of Wales and Cornwall today” may have 

African origin (McDowall 1989: 4). The Indo-Europeans originated in a region overlapping 

Europe and Asia and they migrated in the two continents, creating what Marija Gimbutas 

called “the Kurgan culture” or “the Kurgan people” that radically changed Old Europe: 

 

“The drastic upheaval of Old Europe is evident in the archaeological record not 

only by the abrupt absence of the magnificent painted pottery and figurines and 
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the termination of sign use but by the equally abrupt appearance of thrusting 

weapons and horses, introduced by patriarchal and warlike horse riders from the 

Eurasian steppe infiltrating the Danubian Valley and other major grassland of the 

Balkans and Central Europe. Their arrival initiated a dramatic shift in the 

prehistory of Europe, a change in social structure, and in residence patterns, in art, 

and in religion, and it was a decisive factor in the formation of the Europe of the 

last five thousand years. Europe became a cultural mélange” (Gimbutas 1997: 

240). 

 

The cultural mélange that Gimbutas spoke about represented an aspect of the intercultural 

dialogue and assimilation which generated a total transformation of Europe and determined its 

transition from Prehistory to Antiquity. Old Europe was characterised by a matriarchal, 

peaceful society while the Indo-European invaders brought a patriarchal pattern together with 

the art of war (the used metals and produced weapons). Another important change generated 

by the Indo-Europeanization was that the Kurgan people spread pastoralism across Europe. 

By the end of Antiquity, the intercultural dialogue between European and Asian peoples has 

intensified. There are lots of records in this respect. The Bible mentioned the clash between 

the Philistines and the Israelites. The Philistines (a part of the Sea Peoples) were Indo-

Europeans, originating in the Aegean region: “[…] the Philistines were not of Semitic but of 

Indo-European origin. There are many similar cultural traits that verify the hereditary 

relationship and historical connections between the Philistines’ customs and those known in 

the Aegean-Mycenaean world” (Barton 2002: 493). Other historical and literary records of the 

East-West intercultural dialogue can be found in Herodotus’ Histories, in Homer’s epic 

poems the Iliad and the Odyssey, in Thucydide’s History of the Peloponnesian War etc. 

War and trade represented the most important causes of the cultural exchanges between 

Europeans and Asians. The majority of these wars begun because of the invasion of some 

Asian peoples over Europe: the Huns, the Avars, the Pechenegs, the Cumans, the Mongols or 

the Tatars. Many of them settled in Europe, either being assimilated by other peoples or 

founding reigns and empires in Europe. 

On the other hand, there is much historical and linguistic evidence of trading activities 

between the two continents. The symbol of the Euro-Asian trade is the Silk Road, a trade 

route that linked the Far East and Europe for many centuries. People traded goods such as 

silk, paper, tea, spices or gunpowder along the Silk Road. Philosophies, technology or even 

diseases (plague for instance) spread along this ancient route. 
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Portuguese expression: Transporte de Ervas Aromaticas (transport of aromatic herbs); 

Catherine of Braganza (1638-1705), after marrying king Charles II, came to England and 

brought her loose-leaf tea in boxes marked as Transporte de Ervas Aromaticas (TEA). She set 

the fashion and tea consumption increased significantly after her arrival in England because 

before that tea was considered too expensive due to the fact that British people had no direct 

trade with Chinese people: 

 

“Tea was too expensive for an active trade in England, where the purchase cost 

could not be recovered, especially while cheaper imports were available from 

Holland. As a result, tea, like porcelain and lacquer wares, was what 

contemporaries a ‘drug upon the market’: a commodity in great supply for which 

there was so little demand that it had become unsellable. Imports of tea by the 

East India Company from China, by whatever route, remained small and sporadic 

throughout the 1690s” (Ellis, Coulton, Manger 2015: 37). 

 

So, the popularization of tea drinking in the British Empire was generated by the English 

queen of Portuguese origin Catherine of Braganza. 

One can assert that we are part of the intercultural dialogue between Orient and Occident. 

Despite the recent tension between the USA and some Asian countries, common people from 

the West and East are interested in interacting with each other. So, the intercultural dialogue 

seems to become an intercultural quarrel at the governmental level but the majority of people 

want to live in a peaceful and open world. 

 

Romanians and Turkic peoples  

Romanians encountered for the first time Turkic peoples in the 6th and 7th centuries CE, these 

were the Avars and the Bulgars. After that, in the 11th century CE, the Pechenegs and the 

Cumans invaded the Romanian territory coming from the eastern steppes of Ukraine. The 

Cumans who invaded Moldavia and Wallachia were part of the southern branch of the Cuman 

people, called the black Cumans, and they replaced the Pechenegs. The newly arrived nomads 

(though the Cumans were less nomadic than the Pechenegs) established close relations with 

Romanians:  

 

“[…] for about 150 years between the end of the 11th century (around 1090) and 

the mid-13th century (around 1240) when they fled before the great Mongol wave, 

the Cumans formed a relatively stable, organised polity, enough for Wallachia to 

appear as ‘Cumania’ in the Byzantine and western chronicles of the time. And for 

the first time, under the rule of these barbarians, we sense a political presence 
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significant difference between the perception of the quality of news sites and the time spent 

on news sites. 

Keywords: E-service quality, time spent on the site, news sites. 

JEL Code: M3 Marketing and Advertising, M31 Marketing 

 

Introduction 

In today's time when change is the only thing that doesn't change, change is felt in every field, 

in the deepest way. As consumption has shifted to the internet environment, traditional media 

is also replacing it with the new media. The new media is increasingly almost involved in 

every stage of life. One of these phases is news sites. News is a concept that transmits instant 

developments to its users in the heat of heat (Gurcan, 2003), which improves the knowledge 

of its audience and provides the most reliability within the tools of promotion.  

 

According to Satista's 2019 data, 56% of the world's population (4.13 billion people) use the 

Internet. In Turkey, 69 million people use the internet. Turkey is the 12th most use of the 

Internet (CNNTurk, 2019). According to TUIK's research in 2013, it is seen that most internet 

users (75'6%) use the internet to read news, magazines, and newspapers. In addition, in recent 

years, the internet has been used more for social media.  

 

The time to start internet journalism in different countries is almost the same. Internet 

journalism in the United States began in 1995 when the New York Times and The 

Washington Times posted its content online. In Europe, it began with the International Herald 

Tribune and The Daily Mirror posted its content online. With the formation of internet 

infrastructure in the 1995s, The Journal of Aaktuel, Zaman, Milliyet, Hurriyet, and Sabah 

newspapers have transferred their content to internet journalism. In fact, after the 2000s, there 

was a revolution in internet journalism in Turkey.  

 

When looking at news sites in Turkey, although their designs are similar, different uses stand 

out, but news sites are in the race to attract readers with different designs and visuals (Dingil, 

2015: 251). Accordingly, it becomes important which criteria should be taken into account in 

the evaluation of news sites. Various models and variables are included in the measurement of 

e-service quality. However, these models either contain items that take into account 

commercial purposes or more are included in web design items. In this case, it is important to 

focus on the studies on which quality dimensions should be included in the news sites. The 

generally accepted concepts in the evaluation of news sites are accuracy, competence, 

neutrality, up-to-dateness, and scope. (Gurcan, 2003). 

The aim of this research is to examine the e-service quality levels of news sites and to 

examine the relationship between the time spent on the news site and the quality of e-service. 

While suggestions will be presented to the news sites that are in competition, the 

measurement of e-service quality of news sites will be tried to fill the gap in the literature. 
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Literature Review 

The quality of e-service of news sites can be evaluated according to two main criteria. These 

are content and design-related situations. The fact that people can access and share the 

Internet more and more can cause millions of information to form on the Internet. In this case, 

there are question marks about the reliability, accuracy, and neutrality of the content. In this 

context, it has become important who is the source of the information. Another evaluation 

criterion is the design. In response hierarchy models, the first step, in general, is to activate 

the cognitive element. In this case, concepts such as attention, awareness, presentation, and 

exposure, in general, are important within news sites. The news site needs to be designed to 

attract the attention of the viewer with an intriguing visual. When designing a news site, it is 

necessary to focus more on some concepts. These include simplicity, hierarchical 

structure/organization, highlighting visuality, taking into account target users, interacting with 

the user and adapting to different technological tools (Derel, 2002: 12-14). 

A study has surveyed 723 news site editors, most of them in America and Canada, about what 

quality indicators of news sites can be. As a result of the research, it was concluded that 38 

items collected under 6 basic variables were suitable for news sites. These basic variables 

include content, easy operation, design, functionality, relationship, and interaction with 

society (Gladney ve diğ., 2007: 63). 

A study also examined the top five most visited news sites (Hurriyet, Milliyet, Haber7, Sozcu, 

and Sabah) in Turkey in 2017 according to web designs. According to the research results, the 

entry speeds of the news sites in the top five are very good, they make user-friendly 

advertising applications, emphasis on corporate identity, work smoothly in various browsers, 

they have rich content, white and red colors were found to be used extensively (Kahraman ve 

Yavuz, 2018). According to the research by similarweb research company on visitor numbers, 

the most visited news sites in 2019 are respectively; hurriyet.com.tr, sabah.com.tr, 

sozcu.com.tr, milliyet.com.tr, and mynet.com.tr (https://www.similarweb.com/). 

   

Method 

The aim of this research is to examine the relationship of e-service quality levels of news sites 

with the time spent on the site. Within the scope of this purpose, data from 350 people were 

collected by survey technique by convenience sampling in the universe of Duzce province. 

Frequency, factor, ANOVA tests were applied to the collected data. The study was conducted 

between 01.11.2019 and 31.01.2020.SPSS program was used in the analysis of the study. 

There are a total of 29 expressions on the scale.  

 The basic hypothesis: H1a,b,c,d: There is a difference in terms of the time period spent by the 

participants on the news sites and the perception of the quality dimensions of the news sites  

Findings 

In this section, demographic findings, factor analysis findings, and difference test results will 

be examined. When table-1 is examined, it is seen that the number of male and female 

participants is close together. It is understood that the age range of 18-28 and the 29-38 age 

https://www.similarweb.com/
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range are more likely to participate in the research. It is observed that 60% of the news sites 

that are followed do not fit the lifestyle. When the education situation is examined, it is seen 

that more university graduates participated in the research. When looking at the job group, it 

is understood that more private-sector employees, government officer, and students 

participated in the research.  

 

Table 1 

Demographic findings 
  N %   N % 

Gender 
Male 178 51,6 

Job 

Worker 10 2,9 

Female 167 48,4 Government Officer 70 20,3 

Age 

18-28 173 50,1 Private-sector 131 38,0 

29-38 111 32,2 Housewife 9 2,6 

39-48 42 12,2 Self-employment 22 6,4 

≥ 49  19 5,5 Student 78 22,6 

The fit of the 

lifestyle of the 

news site 

Yes 138 40 Not working 21 6,1 

No 207 60 Retired 4 1,2 

Education 

Primary  3 0,9 Marital 

status 

Married 140 40,6 

Secondary  3 0,9 Single 205 59,4 

High 50 14,5 

Income 

≤2020 TL 22 6,4 

University 253 73,3 2021 – 3500 TL 78 22,6 

Graduate 36 10,4 3501–5000 TL 106 30,7 

 5001–6500 TL 55 15,9 

≥ 6501 TL 84 24,3 

 

Depending on the marital situation, it is seen that singles are more likely to participate than 

married. When looking at the state of income, it is understood that the distribution, in general, 

is close to each other, but the participants with an income of ≥2020 TL are involved in a small 

number of studies. 

 

The findings of the time spent on news sites, which are one of the main variables of the study, 

are shown in table-2. When Table-2 is examined, it is seen that the majority of those who 

spend 10 minutes a day in news sites (27.8%). It is seen that those who spend 11-20 minutes 

(23.5) and 21-30 minutes (23.8) in news sites are close to each other. The proportion of those 

who spend 31-40 minutes on news sites is 11% and ≥41 minutes of time is 13.9%. 

 

 

 

 

 

 

 

 

 

 

 

 

One of the important sub-goals of the study is which category of news is the most passed on 

news sites. When table-3 is examined, it is understood that the most time-spent news category 

Table 2 

How many minutes a day do you spend on news sites? 

 N   % 

1-10  minute 96 27,8 

11-20 minute 81 23,5 

21-30  minute 82 23,8 

31-40  minute 38 11,0 

≥ 41  minute 48 13,9 

Total 345 100,0 
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is on the agenda with an 81.8% rate. In the second place, 42.3% of the world's news is seen. 

In the third place, the economic news is seen with 40.1%. Other categories include science 

and technology (37.5%), policy (32.4%), sport (31.5%), health (27.3%) and magazine 

(25.3%) news. 

 

Table 3 

What category do you spend most time on news sites? 

 

 

When Table-4 is examined, it is observed that the most followed news site in the study 

sample is the haberturk.com (36%). In the second place, the internethaber.com news site is 

followed (32.6%). In the third place is followed the hurriyet.com (23.4%). In the fourth place 

is followed the mynet.com (22.3%) and the fifth-place is followed the sozcu.com (21.4%). 

Table 4 

Related to the most frequently visited news site 

 

When table-5 is examined, it is seen that the number of news sites that the participants follow 

daily is concentrated on 1 news site. In the second place is followed 2 news sites. In the third 

place is followed 3 news sites. In general, it can be said that 1 and 2 news sites are followed 

daily. 

Table 5 

Findings daily news sites tracking 

 N % 

1 news site 132 38,3 

2 news sites 98 28,4 



The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

59 

3 news sites 59 17,1 

4 news sites 32 9,3 

≥5 news sites 24 6,9 

Total 345 100 

 

Factor analysis findings for Quality of News Sites scale in Table 6 shows that KMO sample 

adequacy is 0.959, while Barlett test result is significant (p <000). In conducting the factor 

analysis for Quality of News Sites, the research has used principal component analysis and 

varimax rotation technique. The research has identified two dimensions from the remaining 

items, as shown in Table 6. According to the factor analysis results, the first factor consists of 

17 items and the second factor consists of 8 items. The first factor is called to be information 

when the items in the survey are evaluated together. The second factor is called to be design 

when the items in the survey are evaluated together. 

 

 

 

 

 

Table 6 

Factor analysis findings on the quality of news sites 

Dimensions and items Loads 
Variance Eigen V. Cronbach’s 

Alpha 

Information     

1. item ,809 

54,264 13,566 0,960 

2. item ,799 

3. item ,772 

4. item ,765 

5. item ,755 

6. item ,747 

7. item ,737 

8. item ,727 

9. item ,724 

10. item ,708 

11. item ,693 

12. item ,671 

13. item ,670 

14. item ,664 

15. item ,659 

16. item ,641 

17. item ,573 

Design     

18. item ,828 

7,580 1,895 0,907 

19. item ,790 

20. item ,779 

21. item ,726 

22. item ,712 
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23. item ,648 

24. item ,648 

25. item ,600 

Evaluation Criteria 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy: 0,959  Approx. Chi-Square: 6760,428 

Barlett’s Test of Sphericity: 0,000 Extraction Method: Principal Component,  

Rotation Method: Varimax,  Total Variance Explained: 61,843   

 

 

It is seen that there is a significant difference between the perception of the information 

dimension of the participants and how many minutes they spend on news sites per day (Table 

7). It is observed on the news site that those who spend ≥41 minutes have a more positive 

perception than those who spend 1-10 minutes. In this respect, the H1a hypothesis is 

accepted. 

Table 7 

ANOVA Test Findings  

Dimension Source of 

variance 

Sum of 

squares 
df 

Mean 

squares 
F p Groups  

N x̄ 

Information 

Between g. 5,653 4 1,413 2,579 0,037* 1-10 minute 96 3,49 

Within g. 186,280 340 0,548   11-20 minute 81 3,60 

Total 191,933 344  21-30 minute 82 3,74 

Meaningful difference (A-B); between spend 1-10 min. time on 

the news site and ≥ 41 

31-40 minute 38 3,69 

 ≥ 41 minute 48 3,87 

*The mean difference is significant at the 0.05 level. 

 

 

Results and Discussion 

Tests were carried out to measure frequency, factors and differences within the scope of the 

objectives determined in the study. According to the results of factor analysis, two factors 

have emerged. Although the scale used in the study was 4 dimensions, two dimensions were 

revealed in factor analysis results. The items are named under the dimensions of information 

and design. The "efficiency " dimension expressions on the E-S-Qual scale (Parasuraman et 

al. 2005) and the “design” dimension expressions on the eTailQ scale (Wolfinbarger and Gilly 

2003)  are named design size as a result of this work. Expressions in the dimension of 

"Experience and Information" from the WebQual scale (Barnes and Vidgen 2000) are also 

named as the dimension of the information. In this direction, research can lead to this 

conclusion that the universe is different. In addition, differences in participants' perceptions of 

expressions can lead to this result. According to the results of factor analysis, the most 

variance was the result of the dimension being the informational dimension. According to the 

results of factor analysis, the dimension with the most variance is information. In other words, 

it can be said that the dimension that the participants care most about the quality of news sites 

is the information dimension. 

 

When the frequency analysis results were examined, it was understood that the news site, 

which is generally followed (60%), does not fit the lifestyle of the participants. This may be 
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because participants want to follow news sites with different perspectives. According to the 

results of the difference analysis, it was understood that the quality of the news site was more 

positive than those who were not fit for the lifestyle of the news site. The design dimension is 

the same. In this respect, following a news site suitable for lifestyle can positively affect the 

perception of quality.  

Another result is the number of news sites followed in one day. As a result of this study, it 

was revealed that the news site was followed between 1-5 in one day. In addition, the most 

followed news category is the agenda, world and economic news, respectively. Ince's (2017) 

study results and the results of this study are similar. According to the results of the difference 

analysis it was understood that those who spend time ≥ 41 minutes on the news site in a more 

positive perception than those who spend 1-10 minutes. Accordingly, as the time spent on the 

news site increases, it can be said that the quality of the news site is perceived positively. 

According to the frequency analysis results, the top five news sites followed are 

haberturk.com, internethaber.com, hurriyet.com, mynet.com, and sozcu.com, respectively. 

This result is similar to the work of Kahraman and Yavuz (2018) and similarity to the 

SimilarWeb research report, but it differs. 
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2018), it can be said that Prudence in general is the management in certain situations so 

therefore Prudence in accounting is no longer this concept where we can know that It is the 

recognition of assets and revenues when it is confirmed and not necessarily realized and 

recognition of liabilities and expenses when it is possible and not simply by expecting it. 

Accounting Prudence & Accounting Conservatism 

Table 1: Difference Between Accounting Prudence & Accounting Conservatism 

Conservatism  Prudence  Item 

Postponing recognition of revenues and 

profits, and expediting recognition of 

expenses and losses 

Failure to overestimate assets, 

liabilities, revenues and expenses the aim  

Appeared as one of the basic 

determinants and principles in the 

conceptual framework for financial 

accounting FASB from 1976 to 2001 

and finally raised to 2010 (common 

framework) 

It appeared first in 1976 within the 

framework of international standards 

IASB and was abolished in 1989 and 

was basically returned as one of the 

main elements in the framework of 

2018 

Recognition  

Profits respond to bad news faster than 

good news, as good news requires a 

higher degree of verification by 

accountants 

That he exercise caution when issuing 

judgments under conditions of 

uncertainty, that is, pessimism and 

exaggeration in the estimation of each 

of the assets, liabilities, or income and 

expenses are not exaggerated 

Concept  

It conflicts with impartiality, 

consistency, sincere and periodic 

representation 

Consistent with all principles, 

assumptions and qualitative 

characteristics of information 

Compatibility 

It is divided into two types, conditional 

on the occurrence of certain events and 

non-conditional events 

There are no divisions, but it is an 

essential element to adopt caution in 

not exaggerating 

Types  

It is a distortion of the fact of the 

financial position and the business 

results due to the lack of showing the 

true picture of these results 

Show the financial position and 

business results with more 

transparency and clarity 

Business 

results and 

financial 

position 

Shading information users as a result of Give a comprehensive view of Effect  
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partial fulfillment of the degree of Master of Business, Faculty of Business and Law, New 

Zealand. 
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THE IMPACT OF PRICE ON CONSUMER’S BUYING BEHAVIOR IN NORTH 

MACEDONIA: CASE STUDY OF ‘VIOLETA’ WET WIPES  
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Skopje, North Macedonia 

 

 

Abstract 

This paper aims to analyze the impact of price on consumers' psychology and on their buying 

behavior accordingly. It is widely accepted that price plays an important role in consumer 

buying behavior, especially in low-income countries with high unemployment. For this 

reason, this study investigates the impact of price on the buyer behavior of consumers from 

Skopje, North Macedonia that are regularly using baby wipes from the Bosnian brand 

‘Violeta’. The primary data has been collected through a structured self-designed 

questionnaire and filled by the walk-in customers at various stores in Skopje. The study also 

conducts an interview with the CEO of the main distributor of ‘Violeta’ brand products in 

North Macedonia. One of the main findings of the research is that in North Macedonia, a 

medium-income country, price plays an important role in the consumer’s decision.   

 

Keywords: price, consumer’s buying behavior, North Macedonia 

JEL Codes: D4, D11, L66 

 

Introduction 

It is not an easy task for companies to attract and sustain loyal customers, particularly 

nowadays when there is a wide variety of choices that satisfy different types of tastes and 

preferences. If a company wants to survive and to do well on the market, it should be able to 

compete well and offer something better than its competitors. This is not easy because all 

companies and brands have this same task and they compete simultaneously to sustain 

customers and get abundant profits. To make better marketing strategies and offer a better 

experience for their customers to keep them interested in the brand, marketers are studying 

consumer buying behavior and the factors that influence it. 
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Marketing departments and R&D departments are usually responsible for conducting surveys 

to customers and analyze their buying behavior, particularly when companies are planning to 

introduce a new product/service on the market or to develop an existing one. Several variables 

are analyzed closely, the timing of purchasing the product/service, the buying mode, 

quantities purchased, and the type of products/services that are purchased most frequently. 

The main goal from these analyses is to satisfy consumers and to make them loyal to the 

brand, which at the same time will generate maximum revenues for the companies. 

 

Globalization and the increasing use of technology in all spheres of life had a vast influence 

on the marketing strategies and the techniques of attracting and sustaining consumers. The 

increasing amount of consumers who use online shopping through websites and social media, 

makes the job of marketers even harder. Consumers have the chance to make comparisons 

between products and services in terms of prices and other consumer’s experiences. Therefore 

marketers need to think twice as hard and smart to attract consumers and to compete with 

their competitors, sometimes even on a global level. They know that consumers buy 

products/services for several reasons: they need them, want to try them, someone strongly 

recommended them or they buy them to give them away as gifts, so they create marketing 

strategies for all of these situations. 

 

The 4 P’s (price, product, place, and promotion) are always in the center of every marketing 

strategy. Price as part of this marketing mix, and as the main factor which provides an 

obvious signal of success or failure of a product/service, is in the main focus of this study. 

 

Purpose of the study 

 

The purpose of this study is to evaluate and measure the impact of prices on consumers' 

buying behavior, though the case study of the brand Violeta, particularly one product from 

their assortment, the Violeta baby wipes. Since parents of small babies are the most frequent 

buyers of wet wipes, this study will focus on them as a target group.  

Violeta is a Bosnian company that was founded in 1990 and was initially involved in the 

commercial trade business for the distribution of famous brands in the field of foodstuffs such 

as Ferrero, Barilla, and Paladin. Today, it is present in the tissue market with its Violeta 

product range and Teta Violeta distinctive brand (Perini Journal, 2020). Violeta wet wipes are 
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present on the Macedonian market since 1995. The main distributor of this brand in North 

Macedonia is Actiff. 

 

The hypotheses that this study tests are the following: 

H0: There is no significant association between the price of wipes and consumer’s buying 

behavior. 

H1: There is a significant association between the price of wipes and consumer’s buying 

behavior. 

 

Literature review 

 

The study of consumer buying behavior has always been enticing and challenging for many 

scholars. Researchers have conducted many studies to understand the potential influence of 

price importance on the degree of price awareness among consumers and how it affects their 

buying behavior. 

 

Consumer behavior is comprised of all the thoughts, feelings, and actions that an individual 

has or takes before or while buying any product, service, or idea. Buyer behavior is the 

concept which answers what, why, how, when, and where an individual makes a purchase. 

The outcome of the buyer behavior is the buyer’s decision (Khaniwale, 2015). According to 

Kotler & Keller (2012) consumer behavior is the study of how individuals, groups, and 

organizations select, buy, use, and dispose goods, services, ideas, or experiences to satisfy 

their needs and wants. 

 

Khaniwale (2015) analyzed the theoretical aspects of consumer buying behavior and the 

factors that influence it. His research proves that the consumer’s buyer behavior is 

significantly influenced by the consumer’s internal and external factors. External factors are 

cultural and social factors, while internal are personal and psychological factors. 

 

Price is the main factor that generates revenue, and increasing the price of a certain product 

that our competitors offer at a lower price is a tricky decision because this can result in a 

decline in the company’s growth. For this reason, companies that enter a new market with 
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significant local and international competition, need to enter with a similar price and if 

possible with higher quality than their competitors to gain consumers' attention and attraction. 

According to Rosa et al (2011), the importance of price as a purchase stimulus has a key role 

in price management since not only does it determine the way prices are perceived and 

valued, but it also influences consumer purchase decisions (Rosa, 2004; Simon, 1989; 

Vanhuele and Dreze, 2002). Studies have shown the price as an important factor in the 

purchase decision, especially for frequently purchased products, affecting choices for the 

store, product, and brand (Rondan, 2004). Dickson and Sawyer (1990) and Kujala and 

Johnson (1993) proved that the greater the attention paid to prices, the more accurately they 

are remembered, which indicates the importance of prices in the decision-making process. Al-

Salamin et al. (2015) showed that the price of well-known brand products affects the purchase 

process negatively.  

 

Lovelock (1996) suggested that pricing is the only element of the marketing mix that 

produces revenues for the firm, while all the others are related to expenses. Diamantopoulos 

(1991) argued that price is the most flexible element of marketing strategy in that pricing 

decisions can be implemented relatively quickly in comparison with the other elements of the 

marketing strategy. It is capable of determining a firm’s market share and profitability. 

Kellogg et al., (1997) point out that if effective product development, promotion, and 

distribution sow the seeds of business success, effective pricing is the harvest. Although 

effective pricing can never compensate for poor execution of the first three elements, 

ineffective pricing can surely prevent those efforts from resulting in financial success. 

 

There is an existing literature analyzing as well the impact of the price of wet wipes on 

consumer behavior. The results show that in developed countries the consumers of wet wipes, 

particularly parents of small babies, do not pay attention to the price, but they are interested 

more in the quality of the product. On the other side, in less developed countries, parents are 

paying equal attention to the price and the quality of the wet wipes. As an example, Dixit, S. 

(2018), in her study on consumer buying behavior concerning Kara skincare wipes found that 

the buyer’s behavior in Chandigarh city, India (lower-middle-income country) in respect of 

wet wipes depends majorly on the price of the wipes. 

 

Methodology 
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This research paper, analyzes the impact of price on the buying behavior of consumers. As a 

case study are taken the wet wipes for babies from the brand Violeta, and the perception of 

their price in the eyes of the parents of small babies from Skopje. 

 

The study uses primary data collected using a set of questions that were posed to the intended 

participants. The questionnaire was delivered to a random sample of parents of small babies 

that were walking in or out from various stores in Skopje. Results from 25 parents who 

answered all the questions were collected and analyzed. The questions were coded with given 

options to choose from. Excel and SPSS were used to provide a descriptive analysis.  

 

To process the survey data and analyze the Likert scale questions, the range on the Likert 

scale had to be determined. To determine this range and find the minimum and maximum 

length of the 5-point Likert scale, the range is calculated by (5 − 1 = 4), then divided by five 

as it is the greatest value of the scale (4 ÷ 5 = 0.80). Afterward, number one which is the 

lowest value in the scale was added to determine the upper limit for the first cell (Table 1). 

 

Table 1. The length of cells 

Strongly Agree 5 – 4.20 

Agree 4.19 – 3.40  

Neutral 3.39 – 2.60 

Disagree 2.59 – 1.80 

Strongly Disagree Less than 1.80 

 

Apart from the questionnaire, an interview was conducted with the CEO of Actiff, the main 

distributor of Violeta products in North Macedonia. The responses from the interview were 

also analyzed and disclosed in the findings. 

 

Findings and discussions 

 

In this section the results from the questionnaire and the interview are presented, analyzed, 

and compared to test the hypothesis of the research paper.  

 



The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) https://www.intraders.org/may 

85 

Based on the responses received from the interview with the CEO of Actiff, which is the main 

distributor of the products from the brand Violeta on the Macedonian market, the following 

conclusions were discovered: 

1. Actiff’s main strategy is to distribute high-quality products with affordable prices 

2. Sales of Violeta wet wipes on the Macedonian market are gradually increasing every 

year  

3. The majority of consumers of Violeta brand are satisfied with their products  

4. Consumers of products from the Violeta brand, rate them as high-quality products 

5. Consumers agree that the price for the wet wipes is suitable 

6.  

To test these statements by the CEO of Actiff, taken as a representative of the Violeta brand on 

the Macedonian market, the study uses the responses from the questionnaire distributed to 

consumers of this brand where they were asked to share their opinion and rate the quality and 

price of these products.  

 

The tables below show the answers from the questionnaire presented as frequencies and 

percentages. The first two questions were posed to determine the basic demographic 

characteristics of the respondents. 

 

Table 2. Distribution of participants according to gender variable 

Gender 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Male 10 40.0 40.0 40.0 

Female 15 60.0 60.0 100.0 

Total 25 100.0 100.0  

 

Table 2 presents the results concerning the gender of our respondents. The results show that 

40% of our respondents are male and 60% are female. 

Table 3. Distribution of participants according to the age variable 

Age 
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Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 20-25 14 51.9 56.0 56.0 

25-30 8 29.6 32.0 88.0 

30 > 3 11.1 12.0 100.0 

Total 25 92.6 100.0  

 

It is clear from Table 3 that the majority of the respondents (56%) are at the age of 20-25, 

followed by 32% of parents who are at the age of 25-30, and 12% of the parents who are 30 

or older. 

For a better review, the results from Tables 2 and 3 are presented in the graphs below. 
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  Figure 1: Parent’s age   

 

  Figure 2: Parent’s gender 
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The third question was regarding the number of baby wipes boxes from the Violeta brand that 

parents from Skopje buy monthly. The results received from the parents are as follows: 

Table 4. Distribution of participants according to wet wipes boxes used monthly 

Wet wipes boxes/month 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Two 8 32.0 32.0 32.0 

Three 16 64.0 64.0 96.0 

More 1 4.0 4.0 100.0 

Total 25 100.0 100.0  

 

Figure 3: Distribution of participants according to wet wipes boxes used monthly 

 

The results from Table 4 show that the majority of parents are using three boxes of Violeta 

wet wipes per month for their babies, or in percentage, 64%, followed by parents that use two 

boxes of Violeta wet wipes monthly, or in percentage 32%, and only 4% of the respondents 

answered that they use more than three boxes of wet wipes per month. Considering that 

parents of small babies are the most frequent users of baby wet wipes, these results are not too 

optimistic, which may indicate that parents from Skopje are buying baby wipes from other 

brands present on the market. 
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The next question from the list was posed to the respondents to test the statement by the CEO 

of Actiff that “Customers from North Macedonia have a high opinion of the Violeta brand”. 

The respondents of the questionnaire were asked to share their perception of the Violeta brand 

and their responses are presented below: 

 

 

Table 5. Distribution of participants according to their perception of the Violeta brand 

Perception of the brand 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Good 5 20.0 20.0 20.0 

Bad 5 20.0 20.0 40.0 

Very bad 1 4.0 4.0 44.0 

Neither 14 56.0 56.0 100.0 

Total 25 100.0 100.0  

 

 

Figure 4: Distribution of participants according to their perception of the Violeta brand 
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The responses show that only 20% of the parents have a good perception of the Violeta brand 

and the products it offers, including the Violeta wet wipes.  On the other hand, 20% shared 

that they have a bad perception of the brand and 4% said that they have a very bad perception 

of the brand. The rest 56% said that the Violeta brand is neither bad, nor good (Table 

5)(Figure 4). 

 

The fifth question tests the importance of price for the respondents. The responses from this 

question are vital to the study because they prove or reject the null hypothesis. They will 

show whether there is a significant association between the price of wet wipes and the 

motivation for the purchase decision of consumers. The results from the question are 

disclosed below: 

 

 

Table 6. Distribution of participants according to the importance of the price of wet wipes 

Price impact on consumer behavior 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Very much 13 48.1 52.0 52.0 

Normal 10 37.0 40.0 92.0 

Little 1 3.7 4.0 96.0 

Neither 1 3.7 4.0 100.0 

Total 25 92.6 100.0  
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Figure 5. Distribution of participants according to the importance of price 

 

 

The results from Table 6 and Figure 5 show that the price is an important factor for the 

majority of parents of small babies from Skopje, that is, 52% of respondents said that price is 

of very high importance for their buying decision, 40% said that the price is of normal 

importance for their buying decision, whereas only 4% of the respondents said that the price 

has little or no importance when they are making a decision of which type of wet wipes they 

should buy. These answers prove that price is of high importance and has an impact on the 

consumer buying behavior, particularly in a lower-medium-income country like North 

Macedonia.  

 

Next, the study questions the ability of Violeta’s wet wipes to satisfy the customers’ needs. 

The results received will test the statement of the CEO of Actiff that “The majority of 

consumers of Violeta brand are satisfied with their products”. The responses of the 

questionnaire are as follows: 

 

 

 

 

 

 

https://www.intraders.org/may


The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) 

 https://www.intraders.org/may 

92 

Table 7. Distribution of participants according to the ability to satisfy the customers’ needs 

Satisfaction of customers’ needs 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Strongly agree 1 3.7 4.0 4.0 

Agree 6 22.2 24.0 28.0 

Disagree 15 55.6 60.0 88.0 

Strongly disagree 3 11.1 12.0 100.0 

Total 25 92.6 100.0  

 

Figure 6. Distribution of participants according to the ability to satisfy the customers’ needs 

 

The responses received are the following: 4% of the respondents strongly agree that the 

product fully satisfies their needs, 24% agree that the product satisfies their needs, the 

majority of respondents, 60% disagree that the Violeta wet wipes satisfy their needs, while 

12% strongly disagree that this product satisfies their needs (Table 7) (Figure 6). These results 

are contradicting to the previously mentioned statement from the CEO of Actiff that the 

majority of consumers of Violeta products are satisfied with them. 
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The final question from the distributed questionnaire asks the participants of the study to reply 

whether they think Violeta wet wipes provide good quality for the price they request. The 

responses from this question will also test the statement of Actiff that the customers of Violeta 

brand rate the products as high-quality goods. The responses from the questionnaire are 

presented below: 

Table 8. Distribution of participants according to their perception whether the quality 

corresponds with the price of the Violeta wet wipes 

Correspondence of quality and price 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 6 22.2 24.0 24.0 

No, they're too expensive 19 70.4 76.0 100.0 

Total 25 92.6 100.0  

 

Figure 7: Distribution of participants according to their perception whether the quality 

corresponds with the price of the Violeta wet wipes 

 

The results from Table 8 and Figure 7 show that only 24% of the respondents agree that 

Violeta wet wipes offer a high quality in comparison to the price of the product, while 76% 

believe that this product is too expensive in comparison to the quality it offers. 
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Conclusion 

Price plays an important role in the buying decision of every person, especially in low-income 

and lower-middle-income countries with a high level of unemployment. This study tries to 

prove this statement using a questionnaire that is conducted in the region of Skopje (the 

capital of North Macedonia, a middle-income country), where consumers of products from 

the Violeta brand are asked through a series of questions to rate the price and quality of this 

product. 

 

The study concludes that parents in North Macedonia are not satisfied with the price of 

Violeta wet wipes compared with the quality of the product and the living standards. 

Moreover, they believe that the product has a very high price comparing to its ability to meet 

their needs and requirements. This results in their buyer decisions to substitute the product 

from this brand with same products offered by other brands on the market. 

 

The results contribute to rejecting the null hypothesis and accepting the alternative hypothesis 

that “There is a significant association between the price of wet wipes and consumer buying 

behavior”. The higher the price of the product, the lower is the willingness to buy the product 

i.e. suitable prices make consumers more willing to purchase them. This does not mean that 

this is a conclusive result since the study analyzes the responses of only 25 parents from 

Skopje, while this product is sold in the whole Balkan region. 

 

Recommendations 

 

Based on the paper's conclusion, marketers, retailers, and dealers are recommended to 

carefully study consumers buying behavior to understand better consumers’ interests when 

making a purchase decision. Violeta company is recommended to set suitable prices to the 

selling items as pricing has a direct impact on its revenue and consequently to its success. 

Price plays a vital role in motivating buyers to purchase wet wipes and hence the company 

should focus on adapting the pricing strategy to the buyers. To do so, the company should ask 

for regular feedback from retailers and customers, so that there is proper follow-up of that 

feedback. Moreover, it can use corporate social responsibility as an additional strategy to 

affect buying behavior and improve the image of its brand. Knowing that the company will 
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share part of its profit with the society, might additionally encourage customers to select their 

products over the ones offered by their competitors. 
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Introduction 

Accounting has evolved and developed like economic and social sciences to meet the forms 

and needs of progress and economic and social growth, as accounting has its place in 

advanced societies as it is considered one of the high occupations on which the business 

world is based, "With the increase in the intensity of development and competition in all 

fields, it was necessary to achieve competitive advantages for enterprises Cost accounting 

emerged, which in turn developed its theories to keep pace with the competition market, 

which made it focus on cost, by reducing costs. “Despite the important role that management 

accounting systems and cost accounting play in pricing and cost reduction decisions, they are 

still limited to keeping pace with development and the competition market, especially In the 

banking field to obtain and maintain the largest possible number of customers, until modern 

methods emerged that were able to keep pace with technology and progress. One of the 

modern methods of cost reduction is the targeted cost technology approach. 

 

Japan was one of the first to use the targeted cost technology approach, as it started to be used 

in Japanese industries, especially cars, after the shortcomings that marred traditional systems 

in keeping pace with development and the competition market. 
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It is worth noting here that several factors overlap in pricing decisions, including competition, 

size and type of services, customer needs and desires, except for the importance of pricing in 

decisions to expand banking services. 

 

The first topic: the general framework of the research 

 Research problem 

 Banks and related services are considered to be one of the main pillars of the economy. 

Therefore, banks seek to provide their services in a way that attracts the attention of investors 

to demand for banking services, as competition intensifies in the market for banking services 

and the diversity and multiplicity of these services in addition to the increasing use of 

technology in providing them, putting Iraqi banks in front of challenges to their sustainability 

And its success, as it was imposed on the banks not only to seek to invent new services that 

meet the needs and desire of clients but also to provide services with quality and price that 

satisfies the customer, and this made the banks choose either to stand in front of continuing to 

price their services according to the traditional systems of pricing that starts from determining 

the actual cost For the service plus the required and desirable profit margin required from the 

customer, or to follow the modern approach in pricing based on the use of the targeted cost 

technology approach, and thus the research problem is summarized in answering the 

following questions: 

A- Do banks operating in Iraq have the necessary ingredients and conditions for the 

possibility of applying the targeted cost technology approach in pricing banking services? 

B - Do banks operating in Iraq realize the benefits they accrue from adopting a targeted cost 

technology approach in pricing their banking services? 

C- Are there obstacles and difficulties that limit the application of the targeted cost 

technology approach in banks operating in Iraq? 

The objectives of the study: 

The main objective of the research is to demonstrate the role of target cost technology in 

improving pricing efficiency 

Banking services, especially for the benefits they achieve in the areas of planning, cost control 

and avoiding them and consequently reducing them. Several sub-goals derive from the main 

goal: 

A- Learn about the concept of target cost technology. 
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B - Knowing the fundamentals of applying the target cost technology approach and the 

difficulties that banks face in applying the target cost technology. 

C- Knowing the effect of applying the targeted cost technology approach on pricing banking 

services in light of competition. 

The importance of the study: 

The motivation for carrying out this study is to contribute to the knowledge of the conditions 

and factors leading to the application of advanced scientific systems to calculate the costs of 

services in banks and improve the efficiency of service pricing, leading to the best results in 

investment and exploitation to achieve the desired economic rates, with the least economic 

sacrifices in the available resources and capabilities, and that the transfer of method The target 

cost technology represents a transfer of successful experiences, as the approach of the target 

cost technology recently appeared in studies and research as one of the most important 

modern cost management systems, which previous studies have proven successful in reducing 

costs and improving the efficiency of service pricing, as its importance stems from the 

importance of the sector associated with it, the Iraqi banking sector It is considered an 

important economic pillar and represents a sector of important dealings in the Iraqi national 

economy, and it has importance in improving pricing decisions based on modern methods, to 

keep pace with the progress made today in the banking sector. 

The hypothesis of the study: The research is based on the hypothesis that: 

There are obstacles and difficulties that limit the application of the targeted cost technology 

approach as one of the modern methods of management accounting in banks. 

The second topic: targeted cost technology 

First: the concept of target cost technology: 

One of the characteristics of the modern manufacturing environment is intense competition, 

significant technical progress in the industry, the short lifespan and multiplicity of products 

and the multiplicity of customer needs, which drives organizations operating within those 

variables that seek to achieve growth and balance and then continue to adopt price policies 

that are consistent with those developments and events surrounding them. Perhaps pricing on 

the basis of the market is considered the most recent approach because it is originally based 

on market research to determine the price and then determine the cost in light of that price 

https://www.intraders.org/may


https://www.intraders.org/may


The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) 

 https://www.intraders.org/may 

102 

4- Organizations do not have the ability to control and control real prices, and if the 

organization ignores that, it will be exposed to risk, and therefore the market price is taken 

into consideration when determining the target cost technique. 

5- Most of the costs are determined at the design stage, and when this product is approved and 

put into production, it is not possible to reduce these costs. Therefore, this technology enters 

the design and research and development stage. 

6- The deficiency of the traditional accounting entry in pricing, which depends on the basic 

cost in pricing without resorting to cost analysis by adopting a method of value analysis and 

activities analysis, which makes identifying the steps for implementing the target cost 

technology technique necessary. ((Al-Thahabi and Al-Ghabban: 2007)  

Second: The characteristics of the targeted cost technology: 

The target cost technology approach is a recent cost management approach that includes a set 

of the following characteristics. ((Hilles 2010: 7-8: Posted by (Kwah) 

1- The target cost technology is applied in the development and design stage as it differs from 

the traditional methods of managing costs that are applied in the production stage. 

2- The targeted cost technique is not an administrative method for controlling costs, but rather 

a way to reduce costs. 

3- The targeted cost technology processes and procedures have many primary methods in use 

because the primary objectives of the target cost include development and design techniques. 

((Al-Dhahabi and Al-Ghabban) 

Third: Steps to implement the targeted cost technology: 

T.C technology can be implemented in several steps as follows: 

1. Determine the target price. 

2. Determine the target profit. 

3. Determine the target cost technology. 

4. Use value engineering to determine ways to reduce the cost of a product. 

5. The use of continuous improvement in costs and control of operational processes. 

Fourth: The difficulties facing the application of the targeted cost technology approach: 

((Hilles 2. 7.-8.) 

The targeted cost technology approach is a modern approach to cost management, and 

therefore this approach faces a number of difficulties, as follows: 
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transfer of ownership of anything, and the provision of the service may be related or not 

related to a tangible physical product. ((Al-Haddad) 

 We find that this definition contains three elements that the researcher considers necessary to 

provide in the definition of the service, namely: 

 A- Services, some of which are fully or partially linked with physical goods (real estate rent) 

 B- Services, some of which constitute an integral part of the marketing process for sold 

goods (“drafting”). 

C- Services that are not wholly or partly associated with the physical goods, nor do they 

constitute an integral part of the marketing of the goods sold (“banking services”). 

2- Characteristics of the banking service: One of the essentials of skill in mastering the art of 

providing banking services is the awareness of the bank employees (dealing directly with 

clients and others) of the distinct nature of the banking service. The characteristics of the 

banking service can be summarized as follows: ((Al-Haddad 1. 5.)  

a. Ensure that the customer is required to provide: Banking services and bank confidence are 

not possible to judge by the buyer, meaning that it is difficult to evaluate banking services 

because they are not tangible, and because the bank is unable to provide a tangible offer for 

the banking service, the final judgment on what the employee provides will relate to what the 

customer requests and expects from these the service . 

B. Banking services are produced and consumed at the same time (concomitance): because 

the production and consumption of banking services are concomitant. The customer cannot 

negotiate this service with a third party and all that is left for him is his happiness or his 

misery from the service, which is difficult for him to even describe it to others more than his 

feeling of happiness or unhappiness. Therefore, the main concern of the marketing men in 

banks is usually creating the temporal and spatial benefit of the service. 

C. Lack of special symmetry: the public services are somewhat similar, so banks must find a 

way to find harmony and consolidate that in the public’s memory. 

Dr.. Dependence on deposits: Banks rely on deposits to perform all their banking services, 

which are the main source of bank financing and profit generation for the bank. 

E. The diversity and multiplicity of banking services: Banking institutions provide a wide 

range of services and products to meet the various banking needs by different customers in 

different regions, which increases the difficulty of marketing these services. 

And. Geographical dispersion (proliferation): Banks seek to have a network of branches in a 

form commensurate with the provision of banking service that meets the needs of customers 

in different geographic regions. 
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targeted cost technology approach to motivate production engineers to choose the design that 

can be produced at the lowest possible cost, and the new product design must focus on 

meeting specific profit goals. If these goals are not met, the product will be constantly 

redesigned until it is matched The aforementioned goals: The process of continuous re-design 

assumes that the target cost can be reached while the selling price itself is maintained, and 

that costs can be prevented rather than trying to reduce them after the occurrence. ((Mansour) 

2- The stages of applying the targeted cost technology in pricing banking services ((Abu Odeh) 

• Determine the type of banking service that meets the needs of the target customers. 

• Choose the price that represents the value of what the customer will pay for the banking 

service, match the competitors ’prices, and achieve the target profit. 

• Calculating the target cost technology by subtracting the target profit margin from the 

selling price. 

• Carrying out value engineering, which is a reassessment of all stages or activities of the 

value chain of service in order to reduce cost within the same quality standards required by 

the customer 

3- The advantages of the targeted cost technology approach in pricing banking services: ((Abu 

Awwad) 

• The targeted cost technology approach helps to create a competitive future for the bank by 

focusing on market-oriented management (the customer) 

• It is a comprehensive regulatory approach that subject costs at all stages to analysis and 

evaluation, starting from service planning to after sales, and includes both internal and 

external performance. 

• It is an approach that provides self-payment to achieve the desired results, as it depends on 

the participation of all those involved in the service delivery process, and thus represents a 

system for improvement and development of the bank's administrative thought as well as 

provides motivation for belonging by workers through their pursuit of the goals of reducing 

costs. 

The fourth topic: The practical side: an analytical study 

First: Demographic Variables:  

The views of a number of accountants were explored regarding the extent of benefiting from 

the benefits of this technology in reducing the costs of banking services on their decisions. 
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• Qualification : 

Table No. (1) clarifies the educational qualification for the individuals in the sample 

Qualification Repetition The ratio 

High School  - - 

diploma 8 15% 

BA 44 85% 

Higher Diploma - - 

M.A. - - 

Ph.D. - - 

Other (remember) - - 

Total 52 100% 

 

From the above analysis, it proves that the establishment focuses on the bachelor’s degree in 

the field of accounting at a rate of (85%) in the first place and then on the diploma at (15%). 

As for the rest of the qualifications, it did not get an opportunity. 

• Years of service : 

Table No. (2) shows years of service for the individuals in the sample 

Years of service Repetition The ratio 
From (1-5) years 29 55% 
From (5-10) years old 23 45% 
More than 10 - - 
Total 52 100% 

From the analysis it is clear that the ratio (55%), which is the largest part of the employees as 

new or less experienced and service appointments, and this indicates that the facility has 

developed a new or focused on young energies either (45%) also occurred but with the lowest 

percentage for years of (5-10) years . 

Second: Analysis of the research sample: 

The following analysis clarifies the opinions of accountants on the efficiency of using the 

target cost technology in pricing services, since the accountants are concerned in this matter: 
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Table (3) shows the results of the study 

questions My 

account 

medium 

Standard 

deviation 

The targeted cost technology approach gives importance to the oversight that the bank’s 

management undertakes to reduce costs 
.250 2.35 

Adopting the targeted cost technology approach leads to avoiding errors and faults and 

thus reducing the costs of banking services 
.669 2.56 

The pricing of banking services under the targeted cost technology approach enables the 

bank to increase its market share 
.556 2.25 

Adopting the target cost technology approach to pricing banking services improves the 

bank's reputation and thus increases sales 
.678 2.33 

Banking pricing under the targeted cost technology approach increases sales turnover 

and hence profits 
.486 4.87 

The targeted cost technology approach requires continuous improvement, and this works 

to meet customer needs, which in turn leads to increased profits 
.669 2.56 

Banking services pricing under the targeted cost technology approach is more fair than 

pricing under the actual cost approach 
.513 2.83 

Pricing of banking services under the targeted cost technology approach provides more 

flexibility in implementing the pricing policy for these services 
.810 2.67 

The pricing of banking services is influenced by the competitors costing approach .471 4.88 

Pricing according to the targeted cost technique approach requires pricing 

decisions to be taken into account 
.139 4.98 

Pricing policies for banking services in the bank are based on the cost approach, 

not based on supply and demand 
.671 3.52 

The continuous improvement in banking services required by applying the 

targeted cost technology approach is a reason for attracting and maintaining 

clients for the bank 

.643 4.69 

Adopting the target cost technology approach to pricing gives the bank the ability 

to attract new clients and maintain the bank's existing clients 
.585 3.83 

Adopting the targeted cost technology approach, makes the bank maintain the 

quality of the services it provides and thus maintain the bank's customers 
.139 4.98 

 

After resorting to following the weighted arithmetic mean, and to compare it with the 

hypothetical mean and to reach an accurate determination of the direction of the paragraph, 

whether by agreement or not, then resorting to using the factor analysis method that helps to 

reach the results of the relationship between a large number of variables representing the 

questions that were Directing it in the questionnaire in terms of the main variables represented 

by the study hypothesis, in order to know whether the variables represented by the questions 

have to do with the hypothesis and measure the extent of its impact, as well as measure the 

extent of the hypothesis contribution to the value of the company and push it towards the rise. 

Its impact ratio is less than 0.30, it is neglected, and all variables have taken more than 0.30 as 
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an effect ratio. This means that the variables represented in the questionnaire question 

questions represent the best representation, and these variables will be taken at 100%, and 

from that the study hypothesis that there are obstacles was accepted. Difficulties limit the 

application of the targeted cost technology approach as one of the modern methods of 

management accounting in banks and therefore banks must address them to achieve efficiency 

and improve the services provided. 

Conclusion: 

Banks realize that applying the target cost technology approach works to reduce costs by 

excluding activities that do not add value, and getting rid of wasteful aspects, and avoiding 

errors and defects, as well as banks' awareness of the profitability achieved by applying the 

target cost technology approach in order to continuously improve services to meet customer 

needs, Reducing the costs and achieving the profit margin that the administration aspires to, 

and pricing according to this approach increases the bank’s market share and increases the 

turnover of sales, which in turn achieves profits, and that the quality of service and pricing 

efficiency when applying the target cost technology approach through continuous 

improvement and development of its banking services, and its generation For a competitive 

ability as pricing under the targeted cost technology approach is more fair from the 

customer’s point of view than pricing under the actual cost approach, and it gives more 

flexibility in applying the pricing policy for these services, and banks face difficulty as a 

result of the lack of an effective cost system in the bank or financial constraints In front of its 

application and the lack of data and accounting and non-accounting information needed to 

implement it. 

 

They recommend researchers to apply the targeted cost technology, as long as there is a 

capacity to do so and they also recommend serious work to move towards its application in 

banks because of the benefits and advantages and competitiveness it has, and its impact on 

achieving efficiency and effectiveness with banks, as well as activating the role of cost 

accounting in banks and providing its departments with scientific competencies And the 

process. 
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presenting and studying the systems, laws, legislations and financial reports of the limited and 

joint-stock companies. 

Research problem 

The problem is as follows: 

 A-The failure to adopt some accounting principles and determinants affects the determination 

of the tax base.                 

B-Some procedures for determining the tax base do not match with some accounting 

determinants, and this is reflected negatively in determining the taxable income. 

Research importance                                        

   The importance of the research lies in the compatibility between the accounting principle 

and determinants for increasing efficiency of the tax assessment process, achieving tax justice 

for taxpayers and increasing the tax revenue in the general commission for taxes, as well as 

the importance of research in the applied mechanism of tax accounting and its role in 

achieving the goals of the financial authority which leads to achieving the economic well-

being of society.                 

Research objectives                                                        

   The research aims include identifying the following:                    

A-Explain the accounting principles and determinants that affect determining the tax base for 

taxpayers.                                          

B-Explain the relationship between accounting and tax determinants to determine taxable 

income using tax examination.                                                                                    

C- Explain the extent of the approval of financial reports and present them in the form and 

content that helps in achieving the goals of the financial authority in accordance with the 

accounting principles adopted in the tax investigation to determine the taxable income.                                        

Research hypotheses                                                     

The research is based on the following two hypotheses:               
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A-The application of accounting determinants contributes to the determination of a fair tax 

base.                                                    

B-The use of accounting determinants achieves the fairness of the financial statements and 

leads to a balance between the interest of the state, society and the taxpayer.                            

Spatial and temporal search limits                                 

A-Spatial limits: Corporate section which includes activity (financial, commercial, industrial, 

contracting and services) the oversight and internal audit department of general commission 

for taxes.                                                                   

B-Time limits: The research covers financial reports (2010-2015). 

Accounting Principles 

    “Generally Accepted Accounting Principles (GAAP) are concerned with the measurements 

of economic activity. The time when such measurements are made and recorded. The 

disclosures surrounding these activities and the preparation and presentation of summarized 

economic information in the form of financial statements. (GAAP) develops when questions 

arise about how the best accomplish those activities-measurements, timing of recognition, 

disclosure or presentation”(Patrick, et. al 2002: 56). 

Historical Cost Principle 

   “Commercial accounting has adopted the historical cost hypothesis as the best rule for 

registering an enterprise's property in accounting books and records where assets and 

expenses are recorded at their cost and all costs related to purchase, transport, shipping and 

insurance expenses etc. borne by the establishment to obtain the asset and are ready for use in 

the activity. Then the depreciation of the existing one is downloaded during the period. 

   The same rule applies in relation to proof of the paid expenses by the establishment.      The 

cost or the paid amount to avoid certain expenses is the primary to prove the process 

regardless of the market value or its benefit to the establishment. 

   So the purchasing power of monetary unit remains constant and does not change no matter 

how the economic conditions change. For example, purchasing power before the Second 

World War is assumed to be equal to the same purchasing power during the war period and 

the same purchasing power today. 
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   This assumption, even if it is not logical, may lead to results that do not represent reality, 

but most accountants believe that there is no need to change accounting systems to take into 

account the change in the purchasing power of monetary unit” (AL,Adam&Al-Rizq,2000: 45-

46).  

   “According to International Accounting Standard no.12, accounting profit represents the net 

profit (or loss) that is prepared in accordance with international accounting and financial 

reporting standards before deducting income tax. As for the taxable income (tax loss) which 

represents the net profit (or loss) prepared according to the requirements of local tax 

legislation and this represents the basic figure that is used to calculate the amount of income 

tax payable to the tax authorities for the current period”(International Financial Accounting 

and Reporting Standards,2018: 181). 

   “The distinction between income concepts according to its levels is great importance in 

accounting for income tax because the treatment of individuals tax entry differs from 

transaction of entering enterprises. Some countries have legislation for income tax. The first is 

the income tax law for individuals and the second is the corporate income tax. 

   Tax income can be defined as: 

(Accounting income is viewed from perspective of tax laws) However, this definition may be 

comprehensive and needs a lot of clarifications and it is better to know it “(as the net income 

generated by the taxpayer from all revenues, whether those revenues are related to the 

production process, or they are periodic or non-recurring revenues that have no closure by the 

normal duties of the taxpayer all expenses are deducted from the above revenues, whether 

they relate to the taxpayer’s regular business or not, during the financial period and in the 

light of tax laws, regulations, and instructions)” (Al-Ka’abi,2008: 52). 

Revenue Recognition Principle                                             

   This principle takes a more comprehensive dimensions in financial accounting from tax 

accounting since the latter considers revenue as tax when the point of sale is achieved and this 

is clear in the Income Tax Law No. (113) for 1982 as amended within article two of it on the 

necessity of the existence of the point of sale, and that the sale process has a profit meaning 

that the objective evidence here is the sale. The following is an explanation of some of the 

accounting methods and applications for achieving revenue and indicating the extent of its 
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contribution in providing the accounting information through which the taxable income can 

be determined. 

                                                                                     

A-Earning revenue upon receipt of cash.  

   which is appropriate for sales by installments due to increase the risk of collecting sales 

value as deferred revenue. There is insufficient evidence necessary to raise the value of sales 

revenue during the current accounting period.                                                                          

   “Khursan, quoting from (Meigs,1996: 600) states that this basis is used for the purposes of 

accounting for income tax on a large scale because it allows postponing the payment of 

income taxes so if the basis for using this method on a large scale is that it allows to postpone 

the tax is it in the interest of the financial authority as a major user of the accounting 

information that the payment of taxes be postponed by those charged with paying them on the 

contrary that the financial authorities aim to increase the tax revenue and this is a legitimate 

right of it and a contribution from it in achieving the financial policy of the state by providing 

the necessary resources to pay public expenditures as well as other economic, political and 

social goals”(Al-Khursan,2001: 98).                                                               

    “The postponement of the payment of the tax makes the principle of revenue realization  

specified for the adoption of accounting information in the tax calculation process in two 

aspects.             

A- Reducing the tax revenue because the taxable income will be within a lower tier as failure 

to recognize revenue except after receiving cash and delaying the payment of the remainder 

makes the amount of income on which the tax is calculated a little and thus is within a lower 

tax price because the tax rates are, as is known, progressive.     This is a means of tax evasion 

and that this falls within the third type of tax evasion referred to by (Amin), and they are the 

ones who are authorized to provide inputs or information that make their tax less than what 

should be achieved by law”(Amin, 2000: 171)                                          

B-“Correlation with other economic variables, in particular with inflation cases and its effect 

on the decrease in the value of cash, as postponing the payment of the tax because the revenue 

was not received by receiving cash during the fiscal year.                    

Receiving them in a year or years later according to the followed sale policy, and the 

continuous rise in inflation rates leads to an impact on the actual value of the tax revenue and 

the apparent impact on the fiscal policy”(Al-Khursan,2001: 99).            
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Materiality 

  From theoretical importance of accounting all financial elements must be addressed, whether 

their relative importance is small or large but practical application neglects the treatment of 

relatively small values”( Matar,2010: 13).                                        

  “Therefore, when preparing financial statements and reports, attention is focused only on 

financial information that has a significant impact on calendars or decisions, so the relative 

importance is like the boundary between useful and unhelpful  information.                                                                                    

  Determining whether accounting information is useful or unhelpful or determining its 

relevance depends on the personal judgment of the accountant, and this provision is marred 

by differences of opinion and result in a kind of bias that may be intentional in some respects, 

with the aim of concealing certain information, which has a negative impact on the degree of 

reliability of accounting information by financial authority in the tax accounting process. 

   Despite this, the tax legislator has given importance to every piece of information contained 

in the taxpayers ’decisions within the principle of disclosing all economic activities and for 

taxpayers”(Aziz,1998: 57).             

 

Conservatism 

  “This principle is inconsistent with the income tax law, as it is necessary to verify the actual 

profits and losses in order to be held accountable, because the expected profits and potential 

losses do not exist in the tax accounting.                                        

    You note here the tax legislator's departure from the rule of precaution and accounting 

caution and applied the verification rule a comprehensive application of revenues, costs and 

losses and perhaps the reason for this is due to the tax legislator's attempt to distance himself 

from personal judgments that are a key factor in estimating some of these allocations, which 

leads to manipulation of taxable profits because there a large number of accountants 

misunderstood the reservation policy when determining income and financial position. It has 

become a traditional attitude of accountants towards accounting aspects. The shift of 

reservation from a policy followed to face a specific situation to a traditional position affects 

the reliability of accounting information so that will be in case of doubt and distrust by users 

of that information.                                              
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   However, the tax legislator has exceptionally allowed developing industrial projects to 

make a reserve for the purposes of improvement, development and expansion provided that it 

does not exceed 25% of net income for a period not exceeding five years. In the commercial 

bookkeeping system for income tax purposes no.2 for the year 1985 within Article (8) within 

Paragraph (3B) on the following (evaluation of inventory at cost or net real value, whichever 

is less meaning that the financial authority exceptionally allowed the creation of a provision 

for low prices of goods on the pretext of evaluating inventory on the basis of cost or net real 

value.                                    

 

The concept of income tax legislation                             

  Income taxes occupy the forefront in all tax systems of the whole world. Countries have 

found income taxes one of the characteristics that led them to rely on them to finance their 

expenditures with a prolific financial resource and despite this long history and this demand 

for income taxes, any of these tax regulations, did not provide a definite definition of the 

concept of income”(Abu Hashish,2009: 22) 

  “There are two theories that struggle to define the concept of tax income, one of which is the 

source or upstream theory which is characterized by traditionalism and the other is the theory 

of increasing the positive value of the financier's disclaimer or the theory of enrichment which 

is the modern theory of the spirit of development. 

Theory of source or upstream: The income according to this theory is defined as every new 

purchasing power that flows periodically in a certain period of time, so that it can be 

consumed without prejudice to its source, and thus the basic characteristics of the income can 

be determined according to this theory as follows;      

 

Periodicity: A person assumes obtaining benefits and services on periodic and regular basis, 

such as the salaries received by employees, and accordingly, for the purposes of this theory, 

the incomes that the taxpayer obtains is not considered as accidental sales of real estate and 

lottery profits, and the periodicity meaning is the specified time period, which may be a week, 

a month or a year, but for the purposes of determining the subject income, the time period is 

set for a full year, unless otherwise stipulated by law.  
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The relative importance                                                 

   “The relative importance is an important and influential determinant in determining the tax 

base, as there are considerations that influence determining the judgment on the relative 

importance of the paragraphs in the financial statements, and this would affect the 

determination of income for these lists. 

 

Qualitative considerations cannot be measured critically by measuring historical or current 

costs” (Al-Ka’abi,2003: 88).  

   “As they affect the determination of the relative importance of some paragraphs of the 

financial statements that cannot be measured in cash since there are types of violations that 

are more important to users than others even If its estimated values, including intentional 

misrepresentation in stock, are more important than written errors in stock with the same 

value. 

 

The information is considered of relative importance if its omission or misrepresentation may 

affect the process of determining taxable income depending on the financial statements. The 

relative importance depends on the size of the paragraph or the estimate error given the 

special circumstances of deletion or misrepresentation” (Al-Tamimi,2007: 24-25).                

 

Reservation (Precaution and Caution) 

  “The reservation affects on the determination of the tax base, as it is derived from the 

imposition of the continuity of the economic unit and the imposition of periodicity, in the 

light of this, the income for each period and the corresponding expenses and the non-specific 

value of certain expenses, burdens or losses are determined, so the allocation is an application 

of the reservation (Precaution and Caution)with aim of determining the results of works 

accurately and demonstrating the fairness of the financial position for the purpose of 

protecting the rights of the owners or Shareholders from the distribution of unrealized 

dividends or damage to the rights of creditors as a result and to strengthen the ability of the 

economic unit to meet sudden events or risks to economic unity”(Juma’a,2012: 107).     

   “On the other hand the adoption of the method contained finally issued first in pricing 

commodity stocks and methods of accelerating and accelerating the extinction of fixed assets 

that allow the formation of allocations in the first years of existing investment are only 
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  The company has also audited the General Tax Authority to pay its tax before 31 May 2011 

and was held accountable with a reserve estimate for the purpose of receiving the instrument 

submitted from it in line with the certainty rule.                            

 That the company calculated the tax and added the unacceptable expenses in the tax to 

calculate the adjusted profit for income tax purposes and organized an instrument and 

presented it to the General Tax Authority, in addition for that the company achieved the 

obligation to pay the tax in the specified time by law its material benefit in order to continue 

its business in the financial field and continue its dealings with its customers mainly the 

company benefits mfrom paying tax more than other taxpayers who have less dealings than 

other activities. Moreover, the reserve estimate reduced the burden of paying the tax in one 

payment and encouraged the company to complete its assessments without paying delay 

benefits when the first additional reserve estimated at (1186246150) dinars until an analysis 

of the required accounts is presented as explained in the evaluation note received later, and 

the end of the reserve estimate for the purpose of arriving at a sound tax position periodically 

and thus this determination is consistent with the economy’s rule in imposing the tax.                                                                           

 

The relative importance  

The appraiser gave a relative importance to calculating provisions (allowance for doubtful 

debts, provision for benefits of those who stopped paying) due to the enormity of the amount 

and its effect on taxable income. As for tax rejected expenses, they are as follows:                                                                         

Employees assistance: Represents the assistance provided by the company to employees.                                                             

Compensations and Fines: These are the compensations and fines paid by the company to the 

resultant of the violations committed during the year.   

                                                           

Expenses of previous years: Not related to the current year of income and they have been 

added to the profit according to the statement of settlement of the profit and loss account for 

income tax purposes. Some expenses were rejected in different proportions, as determining 

these percentages depends on the personality of the appraiser and his educational 

qualifications and the number of years of service and his experience in examining similar 

activities when determine the relative importance, i.e. the estimator's actions are consistent 

with the determinant of the relative importance according to the international auditing 

standard No. (320) in some of the paragraphs that are appropriate to his work and paragraph 
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The goal of the company  

Encourage citizen savings in the field of tourism investment Services together with the public 

sector and provide level of premium class hotels. Service to the national economy and its The 

company holds and prepares its statements financial statements are according to the 

classification and classification of the unified accounting system, and accordingly Profit and 

loss statement and distributions it has been shown are the following components. 

 

   Statement of profit, loss and distribution for the year ended 31 December, 2011 

2010 2011 Year 

6157045702 5259325446 Current activity revenue 

  Current activity cost low 

753862295 861460357 Production cost  

12000890601328246552 Productivity cost 

  20615494172082108847 

4074936855 3197776029  

- 12986192 Purchases for selling 

12546197 - Nominal marketing cost low 

4062390658 3184789837 Surplus of production and trading 

47715360 63406474 Benefits and rents added 

26126531702597889835 Administrative services cost low 

1512216183 635543141 Current activity surplus 

  Added for other financial revenues    

708589 1041500 Transfer revenue  

7831175017290152 Other revenues  

17998741 79353250  

 Other transfer expenses low  

35862915 24062067 Transfer expenses (except tax and fees)    

1798582091912488 Other expenses  

 25974555215721124 

1314493800 688921836 Surplus distributed according to article (21) from 

companies law for 1997 as :  
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348604489 118309686 Income tax 15% 

53294466 28530608 Mandatory reserve 5% according to article (33) 

from companies law 
5420815421012594845 

6889218361314493800 Distributable surplus  

 

Researcher's study of the case 

Historical cost 

 The company has evaluated all assets , liabilities , expenses and revenues that have been 

expressed in the financial statements at its historical cost except for the paragraph of the 

debtors according to the net collectible value. 

 Expenses  

The financial authority objected to some of the expenses as follows 

  * Building maintenance and construction: Paragraph (3) of Article 8 of the law stipulated 

that no funds should be downloaded for maintenance of machinery and machines or a number 

of tools and tools should be changed, i.e. building and construction maintenance expenses are 

not permitted by the tax legislator because they are related to buildings and these are in turn 

subject to the real estate tax 

 *  Expenses for previous years, because they are not related to the income of the current year 

of income stars, but are expenses that the company should have charged to the related year 

 *  Employee income tax, the company is obligated to deduct it from the salaries and wages of 

its employees because it is subject to income tax, so the financial authority does not recognize 

it as an expense 

Recognizing revenue principle 

All revenues accrued were in harmony with the principle to achieve the revenue, but the 

financial authority objected to the coming items 

 * Income from rental of fixed assets 

 * Credit interest and land rents 

These are taxes subject to real estate tax, and to prevent double taxation, they are not subject 

to income tax 
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Matching principle   

   After the revenues resulting from the company’s regular operations were determined and the 

expenses accepted by the financial authority were determined, the amounts of the expenses 

from the revenues were downloaded to reach the tax profit. The interview was based on the 

amount of revenue achieved with the expenses accepted by the financial authority, where the 

financial authority rejected the expenses Revenue is not directly related to revenue. 

E. Disclosure principle  

   The company has disclosed, through the financial statements submitted to the financial 

authority, from the results of its operations and its financial position, as a basis on which to 

calculate the taxable income. 

• Reservation  

   Based on what was stated in the auditor’s report from the company’s explanations, you did 

not accurately calculate the periods of use of the assets for the purposes of the depreciation, 

and the amount of the investment has been transferred to the reserve account for the increase 

in the price of fixed assets, and since the tax project does not allow the downloading of 

allocations and reserves from the tax profit, so it was returned to the profit For the purpose of 

taxing it. 

    According to what was presented, the settlement statement can be shown for the purposes 

of calculating the tax as below: 

Details                                                            Dinar 

Surplus according to current operations 

  Added  

688921836 

Building and construction maintenance 195185938 

Expenses of previous years 378000 

Extinctions  transferred to reserve  2926691 

 

Prices of fixed assets  7381746 

Taxes and fees (income taxes) 205872375 

Deduct the revenue of income taxes   

Rents  42656500 

Credit interests ( lands rent)   63406474 

106062974  

https://www.intraders.org/may


https://www.intraders.org/may


The 5th InTraders International Conference on International Trade Proceeding Book 

13-14 April 2020 (e-conference) 

 https://www.intraders.org/may 

139 

      Surplus (deficit) current operations, step two  4645034698 

Accounting and tax investigation  

     Income was assessed as a reserve for purpose of receiving the cheque submitted by the 

company according to the aforementioned valuation memorandum then additional tax amount 

was estimated as a first additional reserve significantly it appears that tax assessor has taken 

the surplus which was recorded in account statement of profits and losses for the purposes of 

income tax provided by company but he rejected some expenses because it is tax rejected and 

others are in different proportions in application of the relative importance and added it with 

the amount of foreign exchange valuation differences for the fiscal year 2012 as follow:        

                Details                                                                                               Dinar                                                                                                                                                                                                                                                      

      Surplus under profit and loss account adjustment 

statement (with a reserve estimate) 

                       4660917698 

 Taxes rejected are added  

      Foreign currency valuation differences for the fiscal      

year 2012 in accordance with the statement of banking 

expenses                                               

                         1523826392 

     Supplies and equipment 136865953 *15% 20530000 

     Stationery and prints 21094860 * 15% 3165000 

     Advertising  39950059 * 25% 9988000 

     Publishing and printing  176373200* 25% 44094000 

     Hospitality 100% 6306900 

     Travel and delegation for activity purposes  

                      (108226750) , It refused          100703033 

100703033 

     Reward for non-performing services (100%) 105546145 

    Training and qualification (100%) 2243750 

    Other service expenses 150361745 

    Associate Benefits (100%) 6000000 

    Expenses of previous years (100%)    616947783 

    Taxable income(with first additional reserve estimate)                         2589712748 
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Researcher's study of the case 

  It appears through the tax calculation that the appraiser's procedures were in line with some 

of the accounting limitations mentioned below in accordance with international and local 

accounting and auditing standards when determining the tax base and in line with the nature 

of the accounts submitted by the company and audited by the auditor my agency. 

  

The Cost/Benefit relationship 

  The company has reviewed the General Tax Authority to pay the tax before May 31, 2013, 

as it was held accountable with a precautionary estimate for the purpose of receiving cheque 

submitted from it in line with the rule of certainty in imposing the tax. In order to continue its 

business in the field of investment and financing and its continued dealings with its 

customers, especially since the company benefits from paying the tax more than other 

taxpayers who have less than other activities, in addition to that, the reserve estimate reduced 

the burden of paying the tax in one payment and encouraged. A company to complete its 

estimates when it estimated a first additional reserve at the amount of (2589713000)I.D, until 

the analysis of the required accounts is shown as indicated in the evaluation note received 

later and the end of the reserve estimate for purpose of arriving at a sound tax position 

periodically. Thus, this limitation is consistent with the rule of economy in taxation. 

  

The relative importance 

  The appraiser gave a relative importance to calculating the differences in the evaluation of 

foreign currencies due to the large amount and its impact on taxable income. As for tax 

rejected expenses, they are as follows: 

• Bonus for non-workers for services rendered: representing services provided by others 

to the company (entities outside the company) 

• Training and Rehabilitation: Expenses paid for the purpose of training the adept and 

qualify them to properly carry out the company's work (course fees held inside and outside 

the company)  

• Other service expenses: represent the amounts paid for services provided by others 

• Associate Benefits: represents the assistance provided by the company to employees 

• Expenses of previous years: Not related to the current basket of income stars 
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 Surplus according to 

accounts (according to 

settlement sheet which 

has appropriated by 

company) 

4660917698 

  Income account by the 

guesser 

2589713000 

Account income subordinates for tax  

The company estimated an additional reserve after adding rejected expenses with a 

request analysis with an account workers equipment, Research and consulting 

services ,workers transport, goods and comedies transport, general communication, 

reserve tools, building and telecommunication construction maintenance, 

maintenance  tools and equipment,  Renting means of transport and moveably , 

affiliations subscriptions, compensation for deceased client, taxes and fees) 

 Auditor /  

 Date/      

Tax amount 

Dinar 

Net income 

Dinar 

Allow 

Dinar 

Income amount 

Dinar  

388457000 2589713000 --- 2589713000 

Inform the 

taxpayer or his 

representative 

Directorate agrees :two billion and five hundred eighty nine 

million and seven hundred thirteen thousand dinar just only 

     

I have reached and agree to the 

estimate, and I will pay within the 

legal period 

Name:  

Signature :  

Date:  

Director  

Kindly approve the company's estimate of 

the first adding  reserve rejected expenses   

Assessor /  

Date /  

Source: The researcher prepared by relying on the information of the financial department/ 

the General Tax Authority. 

 

10. Conclusions and Recommendations 
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Conclusions 

The importance of accounting determinants is due to being the fifth pillar of the theoretical 

framework for accounting as well as being one of the constraints or exceptions that 

accountants resort to in view of the development of economic life and the rapid changes in it, 

and these determinants derive their importance from the multiplicity of recipients of 

accounting information to enable those entities, including the financial authority As one of the 

beneficiaries in determining a fair tax base.  

 

The use of the intellectual framework for accounting and auditing in the application of the 

Income Tax Law No. (113) of 1982 facilitates the achievement of tax goals because there is a 

relationship between accounting and tax since they represent rings  in a continuous series of 

rings  and when accounting affects and determines the amount of accounting income, the tax 

affects accounting by the laws imposed by the legislator to regulate accounting profession and 

this is evident in the commercial bookkeeping system No. (2) for the year 1985 which 

obligated companies to keep records and audit them from an auditor for the purpose of 

determining the taxable income.      

 

The financial authority does not have a system of cost centers that is used to measure 

expenses divided according to the divisions that exercise the collection of funds according to 

the type of imposed tax so that it can be compared with the revenues achieved with a view to 

determining the cost of the service provided to the taxpayers in a manner appropriate to the 

specific cost-benefit relationship. In addition, this system enables the creating a system of 

employee incentives in departments that generate huge revenues (the companies and oversight 

and internal audit departments at the headquarters of the General Authority for Taxes and its 

branches) or giving them some allocations that give them impartiality at work to reach a fair 

tax base.  

 

The determination of the relative importance of the assessor and auditor when examining tax 

statements is not very different from examining those lists for the purpose of auditing them 

and issuing financial reports.                                                                 
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The relative importance and the implicit risks play a large role in the tax examination process 

carried out by the appraiser and auditor, as it provides a reduction in time, effort and cost, and 

this role is evident when examining and determining the tax amount for a company.                                                                   

 

The Tax Law No. (113) for the year 1982 was not subject to the costs that should be deducted 

in Article (8) to reserves and allocations, except that it is determined by the reservation 

(precaution and caution) through the commercial bookkeeping system No. (2) of  1985 for the 

purposes of income tax when stipulated to evaluate the inventory of industrial and 

commercial companies at the end of the fiscal year at the cost or market price, whichever is 

lower.                                                               

 

Although some researchers have prepared work programs for the appraiser and auditor when 

determining taxable income, the financial authority has not approved and these programs are 

updated annually.                                                                            

8-The majority of the taxpayer estimates are made in a backup, not a final way, because the 

required statements have not been submitted to the financial authority. 

Recommendations                                                                         

The necessity for the financial authority to select the competent staff and train them and 

qualify them to raise their efficiency in a way that enables them to absorb the economic 

changes and developments that are reflected in determining a fair tax base.                                                                                    

 

The necessity of activating cooperation between accounting and the development it has 

reached in its theoretical curricula and its practical practices on one hand and tax in its 

developed legislation and regulations on the other hand through holding annual conferences 

between the General Tax Authority, state departments, senior taxpayers, auditors ’offices, and 

professional societies, And educational institutions.   

 

The necessity of linking the tax examination process with its pre-planning and paying 

attention to this aspect, given the importance of planning in carrying out the work efficiently 

and effectively to identify deviations and setting appropriate treatments for them.                                                                        
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